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Abstract  

While the original focus of pragmatics was spoken conversation, this approach has been 

increasingly used in the analysis of written and monological texts, e.g. advertisements 

(Tanaka, 1994), as a means of explaining how the meanings within them are generated and 

recovered through context. The range of texts subjected to pragmatics has thus far been 

somewhat limited and there is scope for applying pragmatics in other genres. The research for 

this essay was designed to explain the generation of implicatures in newspapers by relating a 

sample of articles to theoretical approaches offered within pragmatics, such as Relevance 

Theory and deixis. A number of semantic and stylistic devices are used in such articles, such 

as anaphora, metaphor and metonymy. These depend upon an expectation of reader 

familiarity with them and they are thus able to contribute to brevity and comprehension. 

While newspapers have been examined by scholars to some extent, the focus of these studies 

has been on headlines and not on entire articles. In this current study, three articles from 

different British tabloid papers were examined. The examination showed that the articles had 

many features in common and what was the most salient was that they require the reader to 

rely heavily on encyclopaedic knowledge. It turned out that writers keep their articles brief by 

withholding details or clarifying information from the reader, as they assume the reader are 

familiar with the phenomena mentioned. Anaphora is frequently used in tabloid newspaper 

articles as it also enables the writers to keep their articles brief, but also because it makes the 

articles more varied and less repetitive. Additionally, reader familiarity with metonymy, 

metaphor and deixis is necessary if the reader is to make sense of what an article means. 
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1. Introduction 

Pragmatics has primarily been concerned with analysing spoken interactions rather than 

written texts, but pragmatic analyses of written texts are certainly not new to the pragmatics 

field. Pragmatic analyses have been conducted in a number of different areas, ranging from 

poems to advertisements; examples of advertising analyses include Chen (2011) and Acheoah 

(2012). There is, however, one area of study that has not, so far as can be ascertained, been 

examined from a pragmatic perspective to the same extent as other areas, and that is the way 

British tabloid newspapers construct context. Writers such as Dor (2003) and Ifantidou (2009) 

have provided insights as to how analyses of headlines in newspapers may be performed from 

a pragmatic perspective or, more precisely, from a Relevance Theory perspective, but they 

have only analysed headlines and not entire newspaper articles. In this essay, I will analyse 

entire newspaper articles. Furthermore, I will analyse how British tabloids apply techniques 

which are recognised within pragmatics to keep their articles brief while still managing to 

relay complex news stories. This will be achieved by analysing one article from The Daily 

Express, one article from The Mirror and one article from The Sun. These articles have been 

chosen because they share a common feature, namely that all of them are about one or more 

celebrities. Thus, it is likely that these articles will show a pattern of how news articles of this 

sort are constructed. How the stories are contextualized will be explored, along with how they 

attempt to enable readers to draw intended inferences of what is being said with the help of 

assumed readers’ encyclopaedic knowledge. The research questions for this essay will be as 

follows: 

 How is reader knowledge assumed and activated in order to achieve the desired 

understanding? 

 What specific elements in the articles make readers draw their conclusions of what the 

article means? 

 What kind of deictic expressions are present and how does the reader understand what 

they refer to? 

   Initially, the theoretical frameworks and pragmatic tools that are to be applied to the data 

will be outlined. This will be followed by a Methodology section which will explain what the 

data consists of, how it is collected and the basis of the analysis. 

   The Results and Analysis chapter will follow and this will comprise a description of the 

data, along with an analysis of it from a pragmatic perspective. Broader implications of the 

analysis will be explored in the subsequent Discussion chapter and the aim will be to answer 
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the research questions. Finally, the Conclusion chapter will summarise the process and 

findings, evaluate them, and suggest further possibilities for research by this author or others 

in the future. 
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2. Theoretical Background 

In this chapter, the theoretical frameworks and pragmatic tools that are to be applied to the 

data will be outlined. These include Relevance Theory and deixis. Linguistic phenomena such 

as anaphora, metaphor and metonymy will also be described, even though they do not, strictly 

speaking, fall into the pragmatics category. They will be included in this analysis because 

they play a key role in understanding how meaning is constructed. Anaphora is generally 

regarded as a semantic property of language which facilitates cohesion and coherence, while 

metaphor and metonymy are generally regarded as semantic properties of language that 

enable writers and speakers to use language figuratively and creatively. However, even 

though metaphors are often thought of as a semantic property of language, they are accounted 

for in Relevance Theory as means of generating inferences. 

 

2.1 Relevance Theory 

Relevance Theory, developed by Sperber and Wilson in the 1990’s, aims to account for the 

role of context in spoken communication. All utterances require the person being spoken to – 

that is, the addressee – to interpret what the communicator had in mind with what she uttered. 

Regardless of what the communicator says, the interpretation process always requires some 

effort on the part of the addressee. Sperber and Wilson argue in their theory that the addressee 

assumes that the effort necessitated from her in order to retrieve the communicator’s intended 

interpretation will be justified, that is, that it will present her with enough cognitive rewards 

(Clark, 2013, p. 7). According to Sperber and Wilson (1995, p. 142), “people hope that the 

assumption being processed is relevant (or else they would not bother to process it at all), and 

they try to select a context which will justify that hope: a context which will maximize 

relevance”. When an interpretation is relevant, it has large positive cognitive effects, but it 

does not require much effort (Grundy, 2008, pp. 139-140). “Positive cognitive effects” refer 

to changes in beliefs that arise from new information (ibid., p. 139). Ifantidou (2009, p. 705) 

states that there are three different kinds of positive cognitive effects: true contextual 

implications, warranted strengthenings and revisions of existing assumptions. True contextual 

implications occur when existing assumptions are combined inferentially in order to yield 

new conclusions, warranted strengthenings occur when existing assumptions are confirmed 

by new evidence and revisions of existing assumptions occur when already known 

information is eliminated or contradicted (ibid). 
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   Whenever an addressee tries to determine what the communicator means by what she says, 

the interpretation that she has the least trouble assessing is the most relevant interpretation 

(Grundy, 2008, p. 139). As soon as an addressee has reached an interpretation which she 

thinks might have been the one the communicator intended to satisfy her expectation of 

relevance, she stops looking (Clark, 2013, p. 144). Thus, it does not matter to the addressee 

whether the interpretation she arrived at actually was the interpretation the communicator 

intended.  

   Regardless of what an individual is communicating, a considerable gap can always be found 

between the linguistically encoded meaning and what the individual really intends with what 

she is saying (ibid., p. 21). Because the meanings which are linguistically encoded constantly 

underdetermine meanings intended by the speaker, this gap has received the name 

“underdeterminacy thesis” (ibid). In order for the addressee to understand what is really being 

communicated, she has to fill the gap with pragmatic inference (ibid). The pragmatic 

inference the addressee engages in would include such factors as deciding what vague 

expressions actually refer to, disambiguating ambiguous expressions, deciding whether 

someone is speaking metaphorically and working out what information elliptical utterances 

do not supply (ibid., pp. 22-26). Elliptical utterances are those which miss out words and/or 

phrases and/or complete clauses where the meaning is apparent from the context. An example 

of this would be if someone said “You should have known that Lisa would not want to do 

that” and the addressee responded with “Yes, I should have (known)” or “Yes, I should (have 

known)”. The addressee is responding with an elliptical utterance as she does not have to 

elaborate what she means: it will be readily understood by the listener. 

   Assigning reference to referencing expressions also requires a hearer to make pragmatic 

inferences (ibid., p. 176). Referencing expressions are those expressions where a reference is 

assigned to something or someone, and they include proper names, pronouns and definite and 

indefinite noun phrases (ibid., p. 175). Examples of this could include, respectively, 

“Carmen”, “we”, “the boy with the blue glasses” and “a girl with a big heart”. 

   All of the mentioned pragmatic inferences involve recovering implicatures or explicatures 

(or both of them) (ibid., p. 171). According to Grundy (2008, p. 135), “An explicature is an 

enrichment of an original utterance… to a fully elaborated propositional form”. In order to 

understand what this means, it is necessary to define what is meant by “proposition”. 

According to Grundy (ibid., p. 301), a proposition is “a linguistic representation of a state of 

affairs with a truth value”. An example of a proposition would thus be “John likes spaghetti”. 

When an utterance does not contain a fully elaborated propositional form, readers or listeners 
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enrich the utterance so that it does. An example of this would be the road sign “Angel 

parking” located near Gateshead in Great Britain (ibid., p. 8). It is up to the reader to 

recognise that this means that drivers will soon reach a parking place where they can park 

their vehicle if they wish to visit the Angel of the North sculpture (ibid., p. 135). According to 

Grundy (ibid),  “…we see that even elaborating the syntactic relation of ‘Angel’ to ‘parking’ 

requires inferences involving a great deal of real-world knowledge about angels and what 

road signs are for”. What this makes clear is that listeners need to rely on context and their 

encyclopaedic knowledge in order to understand elliptical utterances such as “Angel parking”. 

According to Clark (2013, pp. 244-245), all concepts in an individual’s mind include 

encyclopaedic entries. Clark (ibid., p. 245) states: “The encyclopaedic entry provides access 

to information about objects, events or properties which fall under the concept, which comes 

from background knowledge and an individual’s own experience of the world”. However, as 

encyclopaedic entries differ from person to person (ibid., p. 246), it is not certain that all 

individuals will have the same understanding of an utterance. Thus, if an individual was not 

aware that the “angel” in “Angel parking” referred to the Angel of the North, he might have 

been confused by the sign. It is possible that he would have taken it to mean something else, 

perhaps that it was a parking for members of Hell’s Angels. 

   Utterances that need to be enriched in order to be understood are not the only type of 

utterance which relies on context and listeners’/readers’ encyclopaedic knowledge to achieve 

comprehension; utterances that require implicatures to be recovered rely on it too. 

Implicatures are inferences that listeners draw from what someone else is saying. Grundy 

(2008, p. 136) states: “Unlike explicatures, an implicature is likely to have a propositional 

form different from that of the original utterance”. For example, if someone were to ask 

another person whether she had seen her book, the listener could understand this to mean that 

the speaker wants her book to be returned to her. In this scenario <She wants her book back> 

would be an implicature (ibid). There are, however, multiple possible implicatures in most 

utterances, and thus context is very important for recovering the appropriate one.  

 

2.1.1 Relevance Theory and Headlines 

According to Dor (2003, p. 697), it has traditionally been claimed that a newspaper headline’s 

function is to summarise – briefly and in a telegram-like style – the content in the ensuing 

article. What he means by telegram-like is presumably that the summaries in question miss 

out some functional words and mostly focus on lexical words. Dor does not, however, believe 

that this characterisation is accurate, as he believes that there are several functions that a 



 
 

8 

 

headline can have. According to him (ibid), some newspaper headlines do, in fact, seem to 

summarise their stories, but he also notes that “Some headlines highlight a single detail 

extracted out of the story, and others contain a quotation which the editor decided should be 

promoted to the foreground”. He (ibid) also states that the characterisation is inadequate for 

more popular newspapers, particularly for tabloids. He draws on Lindemann (1990) in terms 

of headlines in tabloids; headlines in tabloids seldom consist of summaries of their stories and 

they are only telegram-like sometimes (ibid). It is also often the case that headlines in tabloids 

are not even informative (ibid). An example of a tabloid headline supplied by Lindemann is 

“Boy’s Whiskey Hell” (ibid., p. 716). This headline is neither summarising nor particularly 

informative. Even though Dor seems to agree with the analysis made by Lindemann, he does 

not agree with the assumption that is implicit in the analysis, namely that quality newspapers 

and tabloids differ in such a significant way that they “…cannot be theoretically unified” 

(ibid., p. 698). According to Dor, they can be unified by using a relevance-based analysis. 

   Dor proposes that Sperber and Wilson’s Relevance Theory is a useful tool in terms of 

explaining newspaper headlines. It is claimed, in Relevance Theory, that addressees search for 

an interpretation where the processing effort needed to achieve it will offer the addressee 

enough cognitive effects. Thus, addressees search for an interpretation where the quota 

between processing effort and cognitive rewards is ideal. According to Dor (ibid., p. 704), this 

relates to newspapers in the sense that the general function a newspaper headline is supposed 

to achieve is being the “…optimal ratio of contextual effect and processing effort” (where 

contextual effect practically means the same as positive cognitive effects). Dor (ibid., p. 695) 

claims: “…headlines are designed to optimize the relevance of their stories for their readers: 

Headlines provide the readers with the optimal ratio between contextual effect and processing 

effort, and direct readers to construct the optimal context for interpretation”. According to Dor 

(ibid., p. 706), there are many ways to optimise the relevance in a headline; a summary is not 

the only way to do it. For example, presenting the story’s most alluring element or the story’s 

most appealing quoted statement can work just as well as a summary (ibid., p. 706).  

   According to Dor (ibid., p. 707), news editors who work with newspapers do not share an 

unequivocal definition of what a headline is supposed to be, nor do they possess a clear 

understanding of its communicative function to help guide their work. Instead, they rely on a 

set of professional intuitions which they have gradually developed “in the field” to help them 

decide what properties a “good” or “appropriate” headline should have (ibid). By studying 

experienced news editors working in the Israeli national newspaper Ma’ariv, Dor was able to 



 
 

9 

 

compile a list of ten properties that he submits “…is an accurate rendition of the set of 

implicit intuitions shared by experienced news editors in Ma’ariv” (ibid., p. 708).   

   According to Dor (ibid), the list in question can actually be reduced to one professional 

meta-imperative; “Make the headline such that it renders the story optimally relevant”. For 

example, one of the properties Dor (ibid., p. 711) identified was that that “Headlines should 

contain new information”. Dor (ibid) claims that editors surely cannot know with certainty 

what knowledge is stored in readers’ minds, but what they estimate that the readers know is a 

significant factor in terms of headline making. According to Dor (ibid), headlines need to 

contain novel assumptions or else they cannot generate contextual effects for the reader, 

which means they would not be relevant. Dor also suggested that “Headlines should not 

presuppose information unknown to the readers” (ibid., p. 712). According to him (ibid), a 

headline should contain new information, but the information should not be “overly new”. If 

it was, readers would not be able to make sense of it. Dor’s list also proposed that “Headlines 

should ‘connect’ the story to previously known fact and events” (ibid., p. 714). This is due to 

the fact that a story can carry more contextual effects if it is interpreted within a wider context 

instead of being interpreted as an isolated event (ibid). An example of a headline which does 

this is: “Another taxi robbery: A driver from Haifa was attacked and thrown out of his 

vehicle” (ibid). The headline connects this new taxi robbery to previous taxi robberies in the 

area.  

   Dor (ibid., p. 716) claims that regular headlines found in newspapers that are more 

“respectable”1 do not differ particularly from headlines in tabloids. According to him (ibid), 

one relevance-optimization strategy is simply taken to its logical extreme in tabloid headlines 

Dor (ibid) claims: “Tabloid headlines can be thought of as adopting this strategy all across the 

board: Keep your processing effort and your new information to the minimum, and optimize 

relevance by maximizing the context of interpretation”. 

 

Another approach to analysing newspaper headlines through Relevance Theory is proposed 

by Ifantidou (2009). According to Ifantidou (ibid., p. 703), there is a dilemma when it comes 

to headline design; this is a dilemma that comes from a discordance between “brevity + 

vagueness + curiosity” and “clarity + information”. Headline writers have to decide whether 

to fully elaborate the information they provide (as is the case for quoting or summarising 

                                                             
1 Dor does not explicitly state what he means by “respectable” newspapers, but in this essay it is understood to refer to 

broadsheet newspapers such as The Times, The Telegraph and The Guardian. 
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headlines) or whether to rely on readers drawing the desired inferences in interpreting what 

they mean (as is the case for headlines that are humorous, ambiguous, figurative, inter-textual 

etc.) (ibid). Ifantidou (ibid) states: “‘Clear + informative’ headlines, on the one hand, and 

‘intriguing + uninformative’ headlines, on the other, may be suited to address different topics 

(hard news vs. light/entertaining stories), different newspaper styles (broadsheet vs. tabloid) 

and different readership preferences (information vs. curiosity arousal)”. 

   Irrespective of topic, style or reader preferences, Ifantidou (ibid) claims that headlines are 

often semantically underdetermined and that readers need to engage in a highly inferential 

process in order to recover a headline’s full propositional meaning. Ifantidou's claims are thus 

in line with the “underdetermincay thesis” developed by Relevance Theory. However, she 

(ibid., p. 705) stresses that headline interpretation differs from other forms of interpretation as 

the contextual information supplied by headlines often is impoverished. Examples of 

headlines where this is the case include “Around the Globe in 17 Minutes” published in The 

Observer (15/04/2006) and “Students – and poverty” published in The Guardian (21/02/2002) 

(ibid., p. 703). In order for a reader to recover a relevant and plausible interpretation she 

cannot, according to Ifantidou (ibid., p. 705), rely solely on the encoded meaning: she also 

needs to rely on background knowledge, interests and assumptions. 

   In a study Ifantidou conducted on headline interpretation, she found that readers produce ad 

hoc concepts in ad hoc contexts when headlines are vague or not-fully-informative (ibid., p. 

713). When asked to supply what they thought three encoded concepts meant, the readers 

supplied a substantial number of different interpretations. Ifantidou (ibid., pp. 713-714) states: 

“In each case, readers described an occasion-specific concept and an occasion-specific 

context, i.e. assigned reference to referring expressions, created a spatio-temporal context, or 

a political and socio-cultural setting, and narrowed or strengthened the concept in a relevant, 

plausible and informative way albeit in vastly undetermined discourse contexts”. To illustrate, 

when asked to supply their interpretation of “Kate’s back in therapy”, readers supplied 

answers such as “Kate Moss in drug therapy”, “Kate Winslet is starring in a film called 

‘therapy’” and “Kate Winslet in diet programme” (ibid., p. 714). 

 

2.2 Deixis 

Deixis is the term used for words which can only be understood if one is aware of the context 

in which they are uttered. Grundy (2008, p. 19) states that deixis refers to a “…property of a 

small set of words… to pick out an aspect of the context in which they are uttered...”. 

Utterances that contain deictic or indexical words are indeterminate and can only be 
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understood by considering them from the perspective of who is speaking and when and where 

the utterance occurs (ibid). According to Grundy (ibid), deictic expressions “…pick out a 

person, a place and a time which can only be determined by someone either present when the 

exchange occurred or informed of the context in which it took place”. If one is not present 

during a conversation which contains deictic words, one can still make sense of what is being 

said provided one is aware of the context and the deictic centre, or origo, of the exchange. 

Grundy (ibid) states, “The default deictic centre is the speaker’s location at the time of the 

utterance…”. 

   Examples of deictic words are “I”, “here” and “now”. To whom “I” refers is obviously 

dependent on who utters it (ibid). This differs from when someone is referred to by their 

name, as in “Lady Gaga”. “Lady Gaga” always refers to the same person, regardless of who is 

saying it. Similarly, what “here” refers to is dependent on where the speaker is located when 

uttering the sentence (ibid). It could refer to London, Australia, a clothing store or the 

speaker’s living room. There is no way of knowing unless information about the context in 

which the utterance occurred is provided. Likewise, what “now” refers to is dependent on 

when the utterance is made (ibid). 

   The previously mentioned words – “I”, “here” and “now” – fall into three different 

categories of deixis, namely person deixis, place deixis and time deixis. In terms of person 

deixis, Grundy (ibid., p. 26) states: “First and second person pronouns and noun phrases 

determined by first and second person possessives are typically indexical…”. An example of 

this would be “You don’t think my brother likes you”. Third person pronouns can be used 

indexically, but it is more common to use them anaphorically, that is, using them to refer back 

to someone who has already been mentioned. For example, in the sentence: “Just look at 

Mary. Where’s she been?”, “she” is anaphoric. 

   Place deixis refers to certain words that indicate location of the speaker, but which are 

dependent on context to be understood. These include adverbial expressions like “behind”, 

“there” and “on your right” and demonstrative noun phrases such as “those people” and “this 

way” (ibid., p. 28). Some verbs, like “bring”, “take”, “come” and “go” also fall into the place 

deixis category because they encode a form of directionality or location (ibid). 

   Time deixis comprises demonstrative adverbial expressions such as “later”, “ago”, “this 

Monday” and “today” and “…tense markers indicating points of time whose reference can 

only be determined in relation to the time of the utterance in which the tense markers occur” 

(ibid., p. 31). To simplify what Grundy means in regards to the tense markers, a sentence with 

a tense marker such as “Donald Trump will win the election” uttered before the Presidential 
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Election in the U.S.A on November 8th 2016 would make sense if someone was aware of the 

context. After that date however, it would no longer make sense and a past form would have 

to be used: “Donald Trump won the election”. 

 

2.3 Anaphora 

Anaphora is a linguistic device which is used for referring back to someone or something 

which has previously been mentioned. It is used for the sake of brevity, and in order to make 

language more varied and less repetitive. Thus, the word or words used to introduce a new 

referent differs from the word or words used to refer back to them (Yule, 2014, p. 129). A 

new referent is commonly introduced by “a” or “an” such as in “Harry saw a dog crossing the 

road”. If one wanted to refer back to this referent, however, one might use “the dog” or 

simply “it” as in “He thought the dog looked scared and wanted to rescue it”. Yule (ibid) 

states: “In this type of referential relationship, the second (or subsequent) expression is an 

example of anaphora”. Thus, in this scenario “the dog” and “it” are examples of anaphora. 

The word “he” is also anaphoric because it refers back to another referent, namely “Harry”. 

Yule (ibid) goes on to say that “The first mention is called antecedent”. In this example, 

“Harry” and “a dog” are therefore antecedents.  

   Another linguistic device which is similar to anaphora is cataphora. While anaphora refers 

back to something previously mentioned, cataphora refers to something that will be 

mentioned later on in an utterance or at text. An example of this would be “A few weeks 

before he died, my father gave me an old cigar box filled with faded letters” (Nordquist, 

2016). There is a general term that covers both of these types of referencing (that is, cataphora 

and anaphora), namely endophora. 

   Finally, one further term in relation to anaphora and which is worthy of consideration is 

“exophora”. Exophora is a type of reference which can only be understood if one is familiar 

with the context in which it occurred as it does not refer to anything inside the text. An 

example of this would be “That man over there says that women need to be helped into 

carriages, and lifted over ditches, and to have the best place everywhere. . . .” (Nordquist, 

2016). This can also be interpreted as deixis – and distinguishing between exophora and 

deixis is sometimes problematic. 

 

2.4 Metaphor  

Metaphor is a means of using language in a figurative way (Murphy, 2010, p. 96). According 

to Murphy (ibid), “Metaphor involves seeing similarities between different things and 
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describing one as if it were the other”. An example of a metaphor is “You are my sun”. The 

person saying it means that the person she is speaking to is like a sun in her life, presumably 

by bringing her joy and happiness. Murphy (ibid) distinguishes two different types of 

metaphors: conventionalized metaphors and original metaphors. Unlike original metaphors, 

conventionalized metaphors are a kind that has generated new cases of polysemy (ibid). An 

example of a conventionalized metaphor is the word “hands” in the phrase “the hands of a 

clock”. There is a clear similarity between the “hands” of the clock, that is, the pointers on the 

clock, and the hands that are part of the human body (ibid). 

   According to Lakoff and Johnson (1980, p. 3), metaphor plays a significant role in people’s 

daily lives, both language-wise and in terms of their thoughts and actions. They (ibid) claim: 

“Our ordinary conceptual system, in terms of which we both think and act, is fundamentally 

metaphorical in nature”. In order to show how a concept can be metaphorical and how an 

everyday activity can be structured by such a concept, they use the concept ARGUMENT and 

the conceptual metaphor ARGUMENT IS WAR (ibid., p. 4). A multiplicity of expressions in 

our everyday language reflect this metaphor; examples include “You disagree? Okay, shoot!”, 

“His criticisms were right on target” and “I’ve never won an argument with him” (ibid). 

These expressions show how arguments can be talked about in terms of war (ibid). However, 

Lakoff and Johnson (ibid) claim that the ARGUMENT IS WAR conceptual metaphor not 

only provides a way for people to talk about arguments, but that it also structures how people 

act while arguing. They argue, for example, that strategies are planned and used: an argument 

can either be won or lost and the person argued with is viewed as an opponent (ibid). That a 

person’s conceptual system contains metaphors is, according to Lakoff and Johnson (ibid., p. 

6), what allows for metaphors as linguistic expressions. 

   Lakoff and Johnson (ibid., p. 7) claim that the metaphorical expressions which exist in 

language are systematically linked to metaphorical concepts. As an example, the previously 

mentioned metaphorical expressions “You disagree? Okay, shoot!”, “His criticisms were right 

on target” and “I’ve never won an argument with him” are part of a system in which 

ARGUMENT IS WAR is the overarching conceptual metaphor. 

   Orientational metaphors are those that organise “…a whole system of concepts with respect 

to one another” (ibid., p. 14). In an orientational metaphor, a concept is given a spatial 

orientation (hence the name) such as up, down, on or off (ibid). An example of this would be 

HAPPY IS UP, which generates expressions such as “I’m feeling up today” (ibid). Another 

example of this would be MORE IS UP; LESS IS DOWN, which generates expressions such 

as “The number of books printed each year keeps going up” and “My income rose last year” 
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(ibid., pp. 15-16). Lakoff and Johnson suggest that metaphors of this type have physical bases 

and propose as an example that the metaphorical concept MORE IS UP; LESS IS DOWN has 

a physical basis in the sense that addition of physical objects or substances to a pile causes the 

level to go up (ibid: p. 16) 

   Ontological metaphors are another type of metaphor. The basis for metaphors of this type is 

experiences with physical objects and these metaphors offer ways of viewing activities, 

events, ideas, emotions, etc. as entities and substances (ibid: p. 25). For example, rising prices 

is an experience which can, by using the noun inflation, be metaphorically viewed as an entity 

(ibid: p. 26). The conceptual metaphor INFLATION IS AN ENTITY (which gives rise to 

expressions such as “Inflation is backing us into a corner” and “Inflation makes me sick”) 

thus provides a means for an individual to refer to the experience (ibid). Lakoff and Johnson 

(ibid) claim that viewing inflation as an entity not only makes it possible for us to refer to the 

experience, but also to “…quantify it, identify a particular aspect of it, see it as a cause, act 

with respect to it, and perhaps even believe we understand it”. They (ibid) maintain that it 

would not be possible to manage human experience in a rational way if ontological metaphors 

did not exist.  

   According to Lakoff and Johnson (ibid: p. 30), activities are conceptualized metaphorically 

as substances. An example of this would be “She did not have time to do any cleaning before 

her friend came over”. In this metaphor, the quantifier any premodifies the gerund cleaning as 

though it were a substance. 

 

2.4.1 Metaphor and Relevance Theory 

Tendahl and Gibbs (2008, p. 1823) claim that Relevance Theory is useful when examining the 

role that metaphor plays in both language use and cognition. Relevance Theory asserts 

communicators strive for optimal relevance in communication and, in line with this, the best 

way to obtain optimal relevance is often to speak metaphorically (ibid: p. 1824). According to 

Tendahl and Gibbs (ibid), “…listeners are able to efficiently infer the appropriate contextual 

meanings of metaphors by following interpretive strategies based on the principal of optimal 

relevance”.  

   Metaphor is an example of “loose use” or “loose talk” where an individual has no intention 

of communicating the exact proposition expressed, but merely an approximation (Clark, 2013, 

p. 205). An example of “loose talk” would be “Annie has always had a soft spot for puppies”. 

“Loose talk” is often necessary for optimal relevance to occur, and because of this, literal 

meanings are not expected by hearers (Tendahl and Gibbs, 2008, p. 1834). Tendahl and Gibbs 
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(ibid) state: “Thus, the general motivation for metaphor is the presumed fact that often a 

metaphorical utterance is more relevant than any literal alternative(s)”. This means that there 

is seldom another way for the hearer to gain the cognitive effects intended by the speaker that 

requires as little processing effort as the metaphor does (ibid).  

   Relevance theorists typically claim that metaphors which are particularly creative are 

characterised by a multitude of weak implicatures (ibid: p. 1832). These weak implicatures 

might require more cognitive effort from the listener/reader but, in accordance with the 

principle of relevance, this is counteracted by extra effects which could not have been 

achieved if the speaker had spoken directly (ibid). The term used for these extra effects is 

“poetic effects” (ibid).  

 

2.5 Metonymy 

Metonymy is another means of using language in a figurative way (Murphy, 2010, p. 96). 

According to Murphy (ibid., p. 95), “Metonymy is when a word is used to refer to something 

that is related to something else that the word can denote”. An example of this can be found in 

the sentence “Get your butt over here!”. Here “butt” refers to a whole person and not only to 

the body part in question. However, “butt” in this scenario is not only a metonym, but also a 

synecdoche; a synecdoche is a particular type of metonymy where a part of something is used 

to refer to the whole thing (Lakoff and Johnson, 1980, p. 36).  

   The aforementioned metonymy and synecdoche can be characterized as instances of THE 

PART FOR THE WHOLE metonymy. In the previously mentioned sentence, “butt” was used 

to refer to a whole person, but in THE PART FOR THE WHOLE metonymy, several 

different parts can be used to refer to the whole (ibid). Lakoff and Johnson (ibid) state: 

“Which part we pick out determines what aspect of the whole we are focusing on”. For 

example, when in the stages of completing an essay, an individual might say that she wants 

“another set of eyes” to have a look at it. What she would really mean is that she wants 

someone else to read it. The eyes are picked out from the rest of the body because a person’s 

eyes are what enable her to read something. 

   According to Lakoff and Johnson (ibid., p. 37), it is not only metaphors which are 

systematic; metonymic concepts are too. Examples of systematic metonymic concepts include 

PRODUCER FOR PRODUCT, OBJECT USED FOR USER and CONTROLLER FOR 

CONTROLLED (ibid., p. 38). Example sentences for these concepts are, respectively, “Carrie 

glanced at the Lamborghini”, “The vanilla latte has been here for four hours now” and 

“William the Conqueror won the Battle of Hastings”.  
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3. Methodology 

As the previous chapter presumably made clear, the main field which will guide the pragmatic 

analyses in this essay is pragmatics, but some references will be made to semantics when 

discussing topics such as anaphora, metaphor and metonymy, as these are useful tools when 

establishing how British tabloid newspapers construct context. 

   The primary data that will be used for this essay are three articles from three of the most 

popular daily newspapers in Great Britain, namely The Daily Express, The Mirror and The 

Sun. The essay will analyse Daniel Radcliffe wanted to be the new Spider-Man but ‘the boat 

has sailed’ from The Daily Express, Kylie Jenner's boyfriend Tyga slapped with 'another 

lawsuit' on his birthday from The Mirror and Simon Cowell reveals the secret to the X Factor 

judges keeping their youthful glow from The Sun. All of the articles were published between 

September and November in 2016 and they were chosen because they share a common 

feature, namely that all of them are about celebrities. Thus, it is likely that these articles will 

show a pattern of how news articles of this sort are constructed.  

   The articles will be analysed from a pragmatic perspective and the theoretical frameworks 

and pragmatic tools gathered from the secondary sources will be applied to the articles. The 

analyses will be systematic; they will start with the headlines, go on to the leading paragraphs 

and then examine the remainder of the articles. The basis of the analyses is to discover how 

British tabloid newspapers construct context and how they attempt to enable readers to draw 

intended inferences of what is being said with the help of assumed readers’ encyclopaedic 

knowledge. The essay will examine what techniques the tabloids apply to act as stimuli to 

attract attention to the articles, and to keep their articles brief while still managing to relay 

complex news stories. These techniques will then be analysed using pragmatic frameworks 

and semantic tools to establish how the articles' writers have exploited contextual aspects and 

readers' cognitive abilities in order to recover intended meanings. The essay will consider 

which specific elements in the articles make readers draw their conclusions of what the article 

means, the kinds of deictic elements that are present and how the reader understands to what 

they refer. It will also attempt to establish how reader knowledge is assumed and activated in 

order to achieve the desired interpretation. All of the articles which will be analysed in this 

essay were originally accompanied by pictures but, as the focus of this essay will be on 

textual meaning, they will not be included in the analyses of the articles. 
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4. Results and Analysis 

This chapter will outline and describe the data analysed. Each newspaper article will appear 

under a subheading and will begin by citing the text which is primary data, and this will be 

followed by some background information in order that the reader of this essay will be better 

equipped to understand the content of the article. The remainder of each subchapter will 

comprise an analysis consisting of a close examination of the linguistic elements used in the 

articles. It will proceed to apply pragmatic theories and, where appropriate, semantic and 

stylistic features, in order to determine how the context is constructed and meaning generated 

in a stimulating way and with an optimal economy of words. 

 

4.1 Daniel Radcliffe Article (The Daily Express, 29th September 2016) 

 

Text:  

Daniel Radcliffe wanted to be the new Spider-Man but ‘the boat has sailed’ 
HARRY POTTER star Daniel Radcliffe admits that he eyed the new Spider-

Man role after wanting to be the superhero as a child. 

 

(See full transcript in Appendix 1) 

 

Headline:  “Daniel Radcliffe wanted to be the new Spider-Man but ‘the boat has sailed’” 

 

Daniel Radcliffe is a young British actor most famous for playing the wizard Harry Potter in 

the movies based on the Harry Potter novels by J.K. Rowling2. For his role as the young 

wizard Radcliffe earned a National Movie Award for Best Male Performance in 2007 and 

several MTV Movie Awards and Teen Choice Awards. Radcliffe has also had leading roles in 

Horns, Kill Your Darlings and The Woman in Black.  

 

The headline begins with Radcliffe’s name and it mentions the fictitious character Spider-

Man. In order for the relevance to be manifest in the headline, encyclopaedic knowledge of 

the reader has to be assumed. That knowledge would comprise, as a minimum, that Radcliffe 

is an actor and that Spider-Man is a fictional character. The reader will also recognise the 

                                                             
2 Famous Birthdays, 2016. 
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phrase “wanted to be” as metonymic for something akin to “wanted to have the opportunity to 

play the role of Spider-Man in a film”. The reader is also expected to know that “the boat has 

sailed” is a metaphor which means something like “is no longer an option”. The use of the 

word “new” before ‘Spider-Man’ assumes the reader knows that there have been “old” 

Spider-Men before, that is, that other actors have played the character previous to this new 

film.  

   Drawing on what Dor (2003) has to say about headlines, the headline in this article, unlike 

traditional headlines used to be, is not a summary. Instead, it can be argued to “highlight the 

most intriguing aspect of the story”. However, the headline in question does not seem to adopt 

the strategy Dor (ibid., p. 716) claims most tabloid headlines adopt, namely “Keep your 

processing effort and your new information to the minimum, and optimize relevance by 

maximizing the context of interpretation”. It can be argued that the new information in this 

headline is not kept to a minimum as it is telling the reader both that Radcliff wanted to play 

the Spider-Man role and that he lost the chance to do so. This is presumably new information 

to the reader as the article would not be posted if the readership was known to be already 

aware of it. Dor (ibid., p. 712) proposed that a headline should contain new information, but 

that the information should not be “overly new”. The writers of headlines thus have to 

estimate how much knowledge the readers already have in terms of a subject (ibid., p. 711). 

As previously mentioned, this article depends upon the reader having substantial 

encyclopaedic knowledge. However, whether the information supplied by the headline is 

“overly new” is difficult to determine, but judging by the huge success of the Harry Potter 

films in which Radcliff had the leading role, it is at least reasonable to assume that most 

British readers would know Radcliff is a famous actor. The reader is expected to have the 

cognitive resources necessary to explicate the headline and thus the writer manages to keep 

the headline much briefer than would otherwise have been the case. “The boat has sailed” 

however, requires the reader to recover the implicature and not an explicature. 

   According to Ifantidou (2009, p. 703), “‘Clear + informative’ headlines, on the one hand, 

and ‘intriguing + uninformative’ headlines, on the other, may be suited to address different 

topics (hard news vs. light/entertaining stories), different newspaper styles (broadsheet vs. 

tabloid)…”. What Ifantidou says does not apply to this particular headline, as the headline in 

question is light/entertaining and it was published in a tabloid, but it is not “intriguing + 

uninformative”. The story may be intriguing but, as previously been mentioned, it is not 

uninformative.  
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   In the subhead of the article, some additional information to what was stated in the headline 

is added. It explains that Daniel Radcliff is, in fact, a “Harry Potter star”. It does not, 

however, explain who and what Harry Potter is; readers are assumed to know that. With 

regard to the earlier Spider-Man reference, here more information is added so that the reader 

can know with certainty that Spider-Man referred to a fictitious character, as the word “role” 

is added. It is taken for granted that the reader is aware that this role refers to a role in a film 

and not in, for example, the theatre. The reader is also expected to know that “eyed” is 

figurative; she is supposed to know that it does not simply mean that Radcliff eyed or looked 

at the role, and that the “eyed” seems to be short for the “have your eye on something” 

expression. The online Cambridge Dictionary, offers an interpretation of the metonymic 

expression “have your eye one something”, i.e. “to have seen something you want and intend 

to get” (Cambridge, 2016).  If the reader was not aware that Spider-Man is a superhero after 

reading the headline, the subhead makes that clear. 

   The sentence following the subhead reaffirms what was assumed in the subhead, namely 

that readers were cognizant of the fact that Radcliff played the leading role in the Harry Potter 

films. This is also the first time the article actually states that Radcliff is an actor, but it is 

done anaphorically, as “the actor” in “the actor’s” refers back to Radcliff. The use of the word 

“franchise” enables the reader to understand that the writer is in fact talking about films and 

not about theatre productions. In this sentence, the Harry Potter franchise is described as “the 

billion-dollar Harry Potter franchise”. The reader is expected to understand what the writer 

means by this, but that is not particularly easy for the reader to do as it is ambiguous. It is 

unclear what the billion-dollar refers to: it might mean that Radcliff earned about a billion 

dollars for his role (which is extremely unlikely), but it can also mean that the franchise 

accrued around a billion-dollars for the company which made the movies. The use of the word 

“superheroes” suggests to the reader that Spider-Man is not the only superhero Radcliff has 

“had his eye on”. 

   In the paragraph that follows, “He told Metro: ‘I would’ve been a good Spider-Man but the 

boat has sailed on that. I’m very happy to watch Tom Holland do it. He’s fantastic. I love 

superheroes’”, the reader is expected to recover that the deictic word “I” refers to Radcliff. In 

the paragraph it is assumed that the reader knows that “Metro” refers to a newspaper. It also 

assumed that the reader is familiar with Tom Holland and knows that he is also an actor. 

   The following sentence, “It is not known if Radcliffe actually auditioned for the role, but his 

comment ‘the boat has sailed’ suggests he may have at least had talks with Marvel” assumes 

the reader is familiar with Marvel. The reader is expected to know that “Marvel” refers to the 
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production company which will produce the new Spider-Man movie and which has produced 

numerous other superhero movies3. 

   In the following sentence, “Holland, another British actor, won the role of the new Spider-

Man last year and had since debuted as the Web Slinger in Captain America: Civil War”, 

what the reader was assumed to know in Radcliff’s statement about Tom Holland, is detailed. 

Here the writer writes that Holland is indeed an actor too, and also adds the information that 

Holland, like Radcliff, is British. The words “won the role” assume the reader knows that 

receiving a role means “winning” over other actors who also auditioned. The reader is 

expected to know that “won the role” is metaphorical and that it means that Holland’s 

audition was better than the other actors, meaning that he was the best at portraying Spider-

Man. As previously been mentioned, the use of the word “new” before “Spider-Man” 

presupposes the reader knows that there have been “old” Spider-Mans before, that is, that 

other actors have played the character previous to this new film. This is reinforced in this 

sentence by the words “debuted as the Web Slinger” and readers are likely to gather that 

Holland has not played Spider-Man before. “Web Slinger” is used anaphorically to refer to 

Spider-Man and the reader is expected to understand this or else the sentence makes little 

sense. “Web Slinger” in this scenario is a nonce-word, which means it is a word created for a 

specific occasion (Nordquist, 2015). The reader is also expected to be familiar with the 

Captain America: Civil War and know that it is another movie about superheroes. 

   The ensuing sentence, “He will next appear in his own solo film with Robert Downey Jr in 

next year’s Spider-Man: Homecoming”, expects the reader to understand that “he” is 

anaphoric and refers back to Holland and not Radcliff. The reader is also expected to 

understand that “solo film” means that it is a film where Spider-Man is the most important 

character. Who Robert Downey Jr is is not explained because the writer assumes the reader is 

familiar with who he is and that he plays another superhero in other movies by Marvel, 

namely Iron Man. “Next year” is deictic and can only be understood if the reader looks to the 

date the article was published. Since the article was published 2016, they understand it to 

mean 2017.  

   The next sentence, “Two years ago Radcliffe attended Comic-Con disguised as Spider-Man, 

enjoying having selfies with people who did not recognise him as Harry Potter” also contains 

a deictic expression, namely “two years ago”. Just like the previously mentioned “next year”, 

“two years ago” can only be understood if the reader refers to the date the article was 

                                                             
3 IMDb, 2016. 
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published. However, there is a possibility that a reader will not actually notice an article’s 

publication date while reading, but that she will simply assume that the deictic centre in 

expressions like these is the same as her own deictic centre. Thus, if the article was read in the 

same year that it was published, the reader would likely understand “two years ago” to mean 

2014, but if a reader read the article in 2017, she would be likely to assume that “two years 

ago” meant 2015. In this sentence, it is assumed the reader knows that Comic-Con is a 

convention for people who like comics and that the term “selfies” refers to photographs one 

takes of oneself. The reader is expected to know that the phrase “recognise him as Harry 

Potter” is metonymic and means something akin to “as the actor who played the fictitious 

character Harry Potter”. 

   The following sentence, “He told London Live at the time: ‘Who wouldn’t want to do a 

superhero film?’”, contains two anaphoric references, namely “he” and “at the time”.  Here, 

there is an assumption that the reader will be able to assign the referring expressions to their 

antecedents as the writer intended. It is thus likely that they will instantly recognise that “he” 

refers to Radcliff, but “at the time” might not be as easy to discern. It might refer to the time 

he went to the Comic-Con, which would mean it was in 2014 (as the article was published in 

2016), but it is not certain that this is what the writer of the article meant. The reader is also 

expected to know that “London Live” refers to a TV-channel and that Radcliff’s question is 

rhetorical, which means there is no expectation of receiving an answer. 

   The following sentences, “I went to Comic Con the other day dressed as Spider-Man purely 

out of childish wish fulfilment as wanting to be Spider-Man my entire life” and “Absolutely 

I’d do a superhero film, it’d be great fun”, both contain deictic expressions in the form of “I”. 

Like before, the reader is expected to know that these expressions refer to Radcliff. Radcliff’s 

use of “wanting to be Spider-Man” here is ambiguous. It can mean that Radcliff actually 

wished that Spider-Man was real and that he has always wanted to be him (based on the 

formulation with “childish wish”), but it can also mean that he has always wanted to play the 

role. In either case, “my entire life” is hyperbolic, as he has not wanted to “be” Spider-Man 

since the day he was born, but perhaps since he learned who Spider-Man was. 

   The last paragraph of the article assumes the reader knows that “Peter Parker” and “Spider-

Man” refers to the same person; that Peter Parker is Spider-Man’s real name. The sentence 

“While he has missed his chance as Peter Parker, the actor said he is up for another franchise” 

contains both kinds of endophoric reference: anaphora and cataphora. The first “he” in the 

sentence is cataphoric while the second one is anaphoric. The last sentence of the article 
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implies that Harry Potter-franchise was seven or eight films long and took about ten years to 

complete, and this is accomplished by the use of the word “another”. 

 

4.2 Tyga Article (The Mirror, 24th November 2016) 

 

Text: 

Kylie Jenner's boyfriend Tyga slapped with 'another lawsuit' on his 

birthday 

The rapper has faced a string of legal and financial battles over the last year 

 

(See full transcript in Appendix 2) 

 

Headline: “Kylie Jenner’s boyfriend Tyga slapped with ‘another lawsuit’ on his birthday” 

 

Tyga, whose real name is Michael Stevenson, is an American rapper4. Tyga is the name 

Stevenson uses on stage and it is acronymic of the words “Thank You God Always”. 

Stevenson was born in Compton, California but has a mix of Jamaican and Vietnamese 

descent. In 2007, Tyga performed at the MTV Video Music Awards along with Lil Wayne 

and Fall Out Boy. Within a year after that, Tyga’s first album, No Introduction, was released. 

 

Drawing on Ifantidou’s (2009) claim about the dilemma of headlines, it can be argued that 

“brevity + vagueness + curiosity” wins over “clarity + information” in this headline. The 

headline is kept brief because the writer assumes the reader to have encyclopaedic knowledge 

to help them make sense of the text. Aspects such as what a lawsuit is and who Kylie Jenner 

and Tyga are is not explained because of this. The headline is vague in the sense that it does 

not say what kind of lawsuit the article will be about. This is also a way to inspire curiosity as 

it might lead people to actually continue reading the story as they want to find out why Tyga 

received a lawsuit. However, the use of “another lawsuit” presupposes that the lawsuit 

mentioned in the article is not the first lawsuit Tyga has received. In the headline, it is 

expected that the reader understands “slapped with” to be metaphorical. The word “lawsuit” is 

                                                             
4 Biography.com, 2016. Tyga Biography. 
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probably metonymic and it is likely to mean that someone sent or delivered a document which 

was to give Tyga notice that he was being sued.   

   In regards to what Dor (2003) asserts about headlines, it can be argued that this headline, 

just like the previous article’s headline, is highlighting the aspect of the story that is the most 

intriguing. The article contains more information than what is mentioned in the headline, but 

it is likely the writer chose this particular piece of information because she thought it would 

stimulate the most interest on the part of the reader. 

   The article’s subhead elaborates somewhat as to who Tyga is by using “the rapper” instead 

of “Tyga”, but the reader needs to understand that “the rapper” is anaphoric and refers back to 

Tyga in order to understand this elaboration. The reader is also expected to recognise “faced” 

and “string” to be metaphorical. “Faced” in this scenario has a meaning akin to “be subjected 

to” and “string” has a meaning akin to “a whole lot of”. The reader is expected to understand 

that “battles” is metaphoric in the sense that it does not refer to physical battles. This can be 

linked the Lakoff and Johnson’s (1980) notion of systematized metaphors; the conceptual 

metaphor ARGUMENT IS WAR enables the reader to easily retrieve the intended meaning of 

“battles” in this scenario. The last phrase of the subhead, “over the last year”, is deictic and 

can only be understood by the reader if she knows when the article was published. 

   The sentence following the subhead also assumes that the reader understands metaphorical 

language. The new lawsuit Tyga received is likened to the pain experienced when being 

punched by someone. The use of “reportedly” is likely to alert the reader to the fact that what 

the writer of the article is not committing themselves to the accuracy of the article. The use of 

“new lawsuit” reinforces what was likely recovered by the reader from the words “another 

lawsuit” in the headline, namely that Tyga has received more than one lawsuit.  

   In the ensuing sentence, “The Rack City star was celebrating turning 27 on Friday - the day 

before his actual birthday - at Penthouse nightclub in West Hollywood when a man appeared 

and handed over new legal papers”, it is assumed both that the reader understands that “the 

Rack City star” refers to Tyga and that “Rack City” refers to one of Tyga’s songs5. It is also 

assumed the reader knows Hollywood is a place in the U.S.A where many celebrities reside. 

If the reader is familiar with the Penthouse nightclub, she will be able to contextualize the 

scene better, but she does not need to be familiar with it in order to make sense of the 

sentence as the writer explains it is a nightclub. 

                                                             
5 Tygasworld.com, 2014 
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   The next sentence “According to TMZ, the process server was then forcibly removed from 

the venue” assumes the reader knows that “TMZ” refers to a website for celebrity news. It is 

also assumed the reader knows what a “process server” is, even though this term is not 

generally used by speakers of British English. If the reader does not know that, she might be 

confused and think that it was a referencing expression for Tyga. The reader is likely to have 

no trouble, however, in recovering that “the venue” is anaphoric to the Penthouse nightclub. 

The use of “forcibly” enables the reader to understand that the process server did not leave the 

venue willingly, but since the article does not explicitly state who did the removing, the 

reader cannot be certain of who did it. However, with the help of her encyclopaedic 

knowledge, the reader might assume that it was either a bouncer or a bodyguard. 

   In the following sentence, “It is unclear why Tyga - who is dating Kylie Jenner - has been 

served, but he has had a string of legal and financial battles over the last year”, it is still not 

explained who Kylie Jenner is. The reader is simply expected to know who she is, presumably 

because she is very popular on social media. Thus, it is not mentioned that Kylie Jenner rose 

to fame by participating in the reality TV-series Keeping Up with the Kardashians6. In the 

sentence it is also assumed that the reader knows, or could infer, what it means to be “served” 

in this context. 

   The sentence that follows, “In September, it was reported that Tyga's mother was at risk of 

getting her Range Rover repossessed after the rapper failed to keep up the $1,000-a-month 

repayments on the $60,000 Evoque model”, the reader is expected to understand what it 

means to have one’s car repossessed and to be familiar with the fact that a “Range Rover” is a 

car model. The reader is thus expected to recognise Range Rover to be metonymic and mean 

something like “the SUV-car called Range Rover manufactured by Land Rover”7. It is likely 

that the model of the car was mentioned because it is an expensive car which is expensive to 

run. It is commonly assumed that celebrities have expensive cars and other luxury items, but 

the fact that Tyga’s mother’s car was almost repossessed invites a reader to extrapolate that 

Tyga might be having financial difficulties. “The rapper” is an anaphoric reference and it is 

assumed that the reader understands this to refer back to Tyga, and not to his mother. The 

reader is expected to recognise “keep up” to be metonymic and mean something like “keep 

being able to pay”.  

   In the ensuing sentence, “Previously, Tyga's own Ferrari was seemingly repossessed, while 

he was also recently the subject of a $200,000 lawsuit filed by jeweller Jason of Beverly Hills 

                                                             
6 Biography.com, 2016. Kylie Jenner Biography. 
7 Landroverusa.com, 2016. 
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due to an allegedly unpaid purchase of a watch and chain in 2013, and has had action taken 

against him by more than one landlord for unpaid rent”, it is not explained that “Ferrari” 

refers to a car. As with the previous sentence, the reader is expected to recognise Ferrari to be 

metonymic and mean something like a car that is manufactured by the sports car maker, 

Ferrari. This sentence confirms that Tyga has indeed received at least one lawsuit prior to the 

new lawsuit he received on his birthday (allegedly, at least). It is not explained what “Beverly 

Hills” is because the reader is expected to have encyclopaedic knowledge of what it is; it is 

assumed the reader knows it is a district of Los Angeles where many famous people live. The 

reader is also expected to realise that “had action taken” is elliptical and refers to “had legal 

action taken”. 

   The next sentence, “Tyga's repayments were due to be settled in debtor's examination last 

month, however after just two hours of grilling, the Ayo rapper asked for the questioning to 

end because he felt he was too sick to proceed” assumes the reader understands “grilling” to 

be an established metaphorical expression and that it means “questioning” in this context. 

“Last month” is deictic and can only be understood if the reader is aware of the article’s 

publishing date. In this sentence, the writer assumes the reader is familiar with what a 

debtor’s examination is and that “the Ayo rapper” is used to refer to Tyga. However, the 

reader may struggle to recover the meaning unless she is familiar with the fact that “Ayo” 

refers to a song by Tyga and Chris Brown8.  

   The last sentence of the article, “The legal representative for the opposing party explained: 

‘Considering there are a number of documents we asked him to produce that he had not 

brought with him and the fact that we still have a lot more questions to ask, we have agreed 

for him to return with the documents on November 1 for the remainder of the examination’” 

assumes the reader is familiar with what an opposing party refers to. The sentence contains 

the deictic word “we”, but as the reader is given the context it occurred in, she is likely to 

understand it to be an “exclusive we” where she is not included, and that it is used to refer to 

the opposing party. The reader is also likely not to have a problem understanding that the “he” 

in the sentence refers to Tyga. 

 

 

 

                                                             
8 HotNewHipHop, 2014 
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4.3 Simon Cowell Article (The Sun, 1st October 2016) 

 

Text:  

FOREVER YOUNG Simon Cowell reveals the secret to the X Factor judges 

keeping their youthful glow 

The media mogul spills the beans on what his fellow judges to do (sic) stay 

young 

 

 (See full transcript in Appendix 3) 

 

Headline: “FOREVER YOUNG Simon Cowell reveals the secret to the X Factor judges 

keeping their youthful glow” 
 

Simon Cowell is a television personality and music producer9. He is currently best known for 

producing the popular television shows American Idol and X-Factor. These shows are singing 

contests in which people compete to win a record deal. Cowell has been a judge on both of 

these shows; he is still a judge on X-Factor and he is known for his acerbic remarks to the 

contestants.  

 

The headline does not provide the reader with information as to whom Simon Cowell is or 

what X-Factor is. It is thus assumed that the reader has encyclopaedic knowledge in terms of 

these subjects to know that X-Factor is a music competition broadcast on national television 

where contestants are judged by people in the music industry and that Simon Cowell is one of 

them. The reader is also expected to recognise “keeping their youthful glow” to be metonymic 

and that the meaning is akin to something like “keep looking youthful”. As it is not clear what 

“FOREVER YOUNG” refers to, the reader is expected to make inferences as to what is 

meant. It is possible for the readers to interpret “FOREVER YOUNG” as both an allusion to 

the song performed by the show’s winner in 2015 and as referring to the physical appearance 

of the judges. “FOREVER YOUNG” is also oxymoronic: it attracts attention to itself because 

it is a semantic impossibility. 

   Ifantidou’s (2009) claim about the dilemma in headline design is pertinent in terms of this 

headline. The first part of the headline, “FOREVER YOUNG” can be argued to be brief, 

                                                             
9 Biography.com, 2015. 
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vague and intended to spark curiosity, while the second part of the headline is somewhat 

clearer and contains more explicit information. In terms of what Dor (2003) writes about 

headlines, this headline, just like the previous article’s, can be argued to “highlight the most 

intriguing aspect of the story”. Dor’s (ibid., p. 716) notion: “Tabloid headlines can be thought 

of as adopting this strategy all across the board: Keep your processing effort and your new 

information to the minimum, and optimize relevance by maximizing the context of 

interpretation” does not apply to this headline either. It requires a considerable amount of 

processing to interpret “FOREVER YOUNG”, but not to process the remainder of the 

headline. The remainder of the headline does, however, contain a significant amount of new 

information; the new information is not kept to a minimum in the sense that the headline 

informs the reader both that Simon Cowell knows the secret as to why the other judges look 

young and that he will share it with the people reading the article. This is presumably new 

information to the reader as the article would not be posted if all the readers were already 

aware of what he was to reveal. 

   In the subhead of the article, it is assumed that the reader will recognize “spill the beans” to 

be metaphorical. According to the online Cambridge Dictionary, “spill the beans” means “to 

tell people secret information” (Cambridge, 2016). The reader is expected to understand that 

“stay young” is not intended to be interpreted literally, either, and its usage is metonymic in 

that it means “remain looking young”. “The media mogul” is anaphoric and refers back to 

Simon Cowell and thus the reader is provided with the information (if she did not already 

know it) that Simon Cowell is a media mogul. According to the online Cambridge Dictionary, 

a “mogul” refers to “an important person who is very rich or powerful” (Cambridge, 2016) 

and thus the “media mogul” reference is to be interpreted as meaning that Cowell is a 

powerful person within the media. The expression is alliterative and presumably chosen 

precisely because of this. The use of “fellow” before judges presupposes to the reader that 

Cowell himself is also a judge on the show. The following two sentences “SIMON Cowell 

has revealed why the judges on X factor look so youthful” and “The media mogul has spilled 

the beans on how they stay looking so young…” do not provide much new information; they 

merely repeat what has already been said. The sentence that follows, “Botox” is anaphoric 

and refers back to the previously mentioned secret. The writer does not explain what Botox is, 

as it is assumed that the reader already knows that it is a drug created from a toxin which has 

various uses, and that one of the most popular is eradicate wrinkles and thus facilitate a more 

youthful appearance (Medlineplus.gov, 2016). 
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   The ensuing sentence, “And according to Simon, its (sic) one judge in particular who started 

the craze”, contains an anaphoric reference in the word “who”; it is anaphoric to the 

previously mentioned “one judge”. It is assumed in the sentence that the reader will recognize 

“craze” to be a hyperbole.  

   In the next sentence, “Speaking to The Mirror he said: ‘Louis started the trend’” it becomes 

clear to the reader that the judge in question is Louis. Because there is only one judge with 

that name on the show, and because the writer expects the reader to have encyclopaedic 

knowledge of who Louis is, she does not feel the need to explicitly state that “Louis” refers to 

Louis Walsh. In this sentence it is assumed that the reader knows that The Mirror is another 

British tabloid.  

   The article goes on to say “How many years have I known Louis, when was Westlife 96-

97? That’s 20 years and he hasn’t changed”. Here the reader is expected to understand that “I” 

refers to Simon Cowell and that “he” refers to Walsh. It is assumed that the reader will be 

familiar with what Westlife was. It is not fully elaborated in the article because the reader is 

expected to know, at a minimum, that Westlife was a popular music group of very young 

males, and such groups are often referred to as “boybands”. Cowell’s question “when was 

Westlife ’96-97?” is metonymic and ambiguous. The reader can take it to mean something 

similar to “was it in 96-97 the boyband Westlife was popular?” or something like “did the 

boyband Westlife start their career in 96-97?”. Whatever interpretation the reader reaches, she 

is expected to understand why Cowell mentions Westlife in the first place. Cowell was the 

producer who originally signed Westlife (that is, the first person to give the band a record 

deal) while Walsh was their manager, and the reader is expected make the connection that 

Westlife was the reason Cowell and Walsh first met10. The reader is also expected to 

understand “he hasn’t changed” to be metonymic and mean something akin to “the way 

Walsh looks have not changed in 20 years”. 

   Cowell goes on to say: “He’s got more hair now and the bags have suddenly disappeared. 

It’s funny that”. He assumes the reader is familiar with the fact that thinning hair and bags 

under one’s eyes are among the visible effects of ageing. Cowell’s mention of Walsh having 

“got more hair now” implicates that Walsh has more hair “now”, i.e. at the time of the 

utterance, than he had before, and thus the reader is likely to gather that Walsh’s hair is not 

natural. Cowell might also be implying that Walsh has undergone cosmetic surgery regarding 

                                                             
10 Lifetimetv.co.uk, n.d. 
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the “bags”. The word “now” is deictic and the reader can only orientate herself with the text 

temporally if she knows when Cowell made the utterance. 

   In the following sentences, “He then went to on to say that one of the other judges is also a 

big fan too (sic): ‘Oh Sharon’s open, she doesn’t care, and that’s what I love about her. How 

do I keep looking young? No stress’”, the reader is expected to understand that “he” is 

anaphoric and refers back to Cowell, and that “I” also refers to Cowell. Who “Sharon” refers 

to is not explained because the writer expects the reader to have the requisite encyclopaedic 

knowledge to gather that “Sharon” refers to Sharon Osbourne. Because the writer assumes the 

reader is familiar with X-Factor, and because Sharon Osbourne is the only judge on the show 

called Sharon, the writer does not feel the need to explain who she is. The reader is also 

expected to draw the inference that “no stress” makes people look young. “Big” is here used 

metonymically (as it often is in informal speech) to create a noun phrase instead of longer and 

more formal phrase which takes more processing, like for example “is hugely impressed by 

the results which are achieved by undergoing Botox treatment”. The phrase “big fan” is much 

quicker and requires little cognitive effort as the expression is so familiar to a modern English 

readership. 

   The two following sentences, “And it’s not surprising he is worry-free” and “X Factor has 

made a comeback in the ratings this year, after they dipped in 2015”, the reader is expected to 

understand that the voice has changed again and is back to the author, meaning that “he” yet 

again is anaphoric and refers back to Cowell. “This year” is deictic and will not make sense to 

the reader unless she knows what year the article was published. The reader is expected to 

know that “ratings” in this sense refers to how many people who watch the show and that it is 

desirable for “ratings” to be high. There is also an expectation that the reader is able to 

recognise “dipped” as a metaphorical expression and that in this context it means that the 

ratings were lower in 2015 than they had been previously. Under Lakoff and Johnson’s 

(1980) metaphor typology, this metaphor would be classed as an orientational metaphor; it 

expresses the conceptual metaphor GOOD IS UP; BAD IS DOWN (ibid., p. 16). 

   In the ensuing sentence, “Meanwhile…Simon also revealed to The Sun that he believes in 

ghosts”, readers are expected to understand “believes in ghosts” to metonymic with a meaning 

akin to “believes ghosts exist”. The article goes on to say: “In an exclusive interview at his 

lavish pad in Malibu, Simon told us all about his belief in paranormal activity — including 

one particularly frightening incident where his landlord had to call an exorcist”. The reader is 

expected to understand “pad” as a slang expression meaning “abode” and not any of the other 

possible meanings of the word. Malibu, as readers may know, is a resort in California; the 
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name is likely to conjure connotations of sunny weather and beaches. The use of “us” 

presumably refers to the people who work at The Sun, but it is deictic and the reader thus has 

to assign reference to it to. 

   In the sentence that follows, “He said: ‘I had one in my house once — and this is an 

absolutely true story’”, the reader has to assign references for referring expressions. The 

reader needs to understand “he” and “I” to refer to Cowell and that the word “this” is a 

cataphoric reference to the story Cowell will tell. It is true for all of the remaining sentences 

of the article that a reader must be able to assign references for all similar referring 

expressions used in order to achieve coherence. Examples of expressions where the reader has 

to decide what the referencing expressions refer to include “I”, “me”, “next door”, “us”, “the 

following day” and “it”. However, the context supplied does not facilitate a complete 

understanding of Cowell's sentence: “There was a dog in the house freaking out and then my 

parents left to go home”. The reader is not supplied with enough information to know what 

Cowell means. He might mean that his dog was in the house, but this is unlikely as he does 

not say “my dog”. The sentence is likely to leave the reader unable to assign a referent to “the 

dog” as this was not mentioned previously and is not evident from the context. Another 

sentence that is likely to confuse the reader is “I later found out that the land where my house 

was on was part of a bigger house”. Cowell does not explicitly state the connection between 

what he says here and the story he tells and thus it is up to the reader to make the connection. 

However, the reader is not provided with enough information to do so. A possible inference 

which a reader may draw from the vague and ostensibly irrelevant mention of the house being 

sited on land where a previous house existed is that the spirits of those deceased people are 

now haunting Cowell’s property. 
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5. Discussion 

From a Relevance Theory perspective, the analysed articles will only be read if a reader 

thinks it will be worthwhile for her to do so. If she does not think the articles will be relevant, 

that is, that they will give her large positive cognitive effects but require little processing 

effort, she is not likely to read them or, at least, mentally process the texts. The reader who 

does choose to read the articles, however, needs to have a significant amount of 

encyclopaedic knowledge in order to make sense of them, both in terms of the headlines and 

the remainders of the articles. In relation to the research question of how reader knowledge is 

assumed and activated in order to achieve the desired understanding, it can thus be claimed 

that the writers of the articles assume the reader is familiar with a significant amount of 

information in terms of both general knowledge, popular culture and modern vocabulary, and 

that there therefore are several things which are not explained in the articles. Detailed 

information about people, things and places in the article are rare, but the encyclopaedic 

knowledge enables the reader to enrich sentences where information is not fully elaborated. 

Thus, the reader is likely to achieve the desired understanding, even though the writers do not 

explicitly state what they mean. 

   Little, if any, detailed information is supplied about the characters in the articles. The 

reasons are predicated on the fact that these are people whose names are likely to be familiar 

to the public, and that same public is likely to be aware of the reasons for their fame (e.g. as 

actors or TV presenters), their work, with whom they work and also that they commonly 

feature in newspaper gossip columns such as the ones analysed. Because the writers expect 

the reader to be familiar with this, they manage to keep their articles brief while still 

managing to relay complex news stories. The main characters in the articles are described in 

greater detail than the other characters who are mentioned, but the information supplied about 

them is still not particularly detailed, especially not in the headlines. The headlines provide 

minimal information as to who these people are, but in the ensuing text more detail is added. 

This is in line with how articles are constructed. A headline is supposed to be brief or else the 

reader might not bother to read it, especially not if it is not about something that interests 

them. Thus, writers of headlines aim to keep them short and they also try to make them 

interesting in some way in order to secure the attention of the reader. More information is 

added first in the subhead and then the ensuing article, as the writer wants the reader to 

continue reading the entire story. If they were to to reveal the salient points of the entire story 

in the headline and subhead, the reader would have less incentive to read the whole story. 
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   Drawing on Dor (2003), it becomes apparent that none of the headlines in question fulfil the 

role of summarising the ensuing articles. Thus, Dor’s claim that a headline can have other 

functions (such as for example presenting the story’s most alluring element or the story’s 

most appealing quoted statement) seems to be more accurate than the traditionally held notion 

of the headline’s function. What he has to say about tabloid headlines does not, however, 

seem to apply to the analysed articles as the information in the headlines is not kept to a 

minimum. In line with this, Ifantidou (2009, p. 703) proposes that “intriguing + 

uninformative” headlines might be more suitable for tabloid newspaper than “clear + 

informative” headlines. The analysed headlines might be intriguing, but they are not 

uninformative. Ifantidou (ibid: p. 705) also claims that a reader cannot rely solely on the 

encoded meaning in order to recover a relevant and plausible interpretation of what a headline 

means, but that she needs to rely on background knowledge, interests and assumptions too. 

This claim does apply to the headlines, at least in terms of the background knowledge part. 

The reader cannot, as previously been mentioned, make sense of the headlines in question 

unless she has a significant amount of encyclopaedic knowledge. 

   In terms of the research question of what specific elements in the articles make readers draw 

their conclusions of what the article means, deictic and anaphoric references, along with 

metaphor and metonymy, play a significant part. All of the articles contain deictic elements. 

With reference to the research question of what kind of deictic expressions are present and 

how the reader understands what they refer to, it can be argued that the articles mainly contain 

personal deictic expressions and temporal deictic expressions; spatial deictic expressions are 

not as frequent. Direct quotes are common in tabloid newspapers as it gives validity to what 

the writers are claiming, more so than might be possible by paraphrasing someone else’s 

statement. Direct quotes very often include deictic expressions and in them it is the person 

speaking who is the deictic centre. Because direct quotes are common, and because the 

writers provide enough context, the reader is likely to have little difficulty understanding the 

deictic expressions in the quotes.  

   The use of temporal deictic expressions such as “next year”, “two years ago” and “over the 

last year” are somewhat more complex than personal deictic expressions, at least when they 

do not occur within quotes. When temporal deictic expressions do occur within quotes, it can 

be argued that the reader will find it easier to remember that the person speaking is the deictic 

centre, and not the reader herself. However, if expressions like these do not occur within 

quotes, it is the writer of the article who occupies the deictic centre. If the reader reads the 

articles at the time they were published or shortly thereafter, these deictic expressions will 
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mean the same to her as they do to the writers but, if she were to read them a year later, she 

might not look to the date and simply assume these expressions were from her own 

perspective and not the writer’s. 

   There are many anaphoric references in the articles, and they come in many different forms. 

They include neutral references, where characters are referred to by their profession, such as 

for example “the actor” and “the rapper”, but they also include more creative ones such as 

“the Web Slinger”, “the Rack City Star” and “the Ayo rapper”. The latter expressions require 

the reader to have the requisite encyclopaedic knowledge, or else she would not be able to 

make sense of them. For example, if the reader does not know that “Rack City” refers to a 

song by Tyga, this expression will make little sense. The anaphoric references in the articles 

also include non-creative ones such as “he” and “it”. These expressions obviously require the 

reader to be able to understand who or what they refer to, but they do not require 

encyclopaedic knowledge to the same extent as do the previously mentioned “the Web 

Slinger”, “the Rack City star” and “the Ayo rapper”. 

   Metaphorical expressions are common in the articles and they also require the reader to 

have both encyclopaedic knowledge and an ability to recognise and interpret metaphors. 

Thus, it is the reader’s encyclopaedic knowledge that enables her to make sense of 

metaphorical expressions such as “had his eye on”, “the boat has sailed”, “slapped with 

another lawsuit”, “faced a string of legal and financial battles” and “spilled the beans”. 

Drawing on Lakoff and Johnson (1980), these expressions can be understood by the reader 

because of conceptual metaphors present in the reader’s mind. From a Relevance Theory 

perspective, metaphors are often used because they enable optimal relevance to occur. Thus, 

the reader will not expect everything being said to be understood literally, and it is likely to be 

a matter of straightforward inferencing to recover the intended meaning. The same is true for 

metonymic expressions. These are so common in everyday language (and thus in the articles) 

that readers are unlikely to have any difficulty in processing them to recover the intended 

meaning. 
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6. Conclusion 

The most notable discovery of this study was the amount of encyclopaedic knowledge 

required from the reader in order to understand what is meant in the articles. It is required in 

order for the reader to make sense of references to places, people and things and, in addition, 

if the reader did not have the required background knowledge, she would not be able to 

understand the metaphoric and metonymic expressions used. The assumed knowledge on the 

part of the reader is what enables the writers of the articles to keep them brief while still 

managing to relay complex news stories. If writers were not able to take such knowledge 

resources on the part of the readers for granted, they would have to explain what they mean in 

much greater detail and thus articles would have to be much longer. Encyclopaedic 

knowledge is also needed for a reader to understand how anaphoric references function and to 

be able to assign referents as intended, and this is another means employed by writers to keep 

their articles brief.  

   Deictic references are present in all of the articles, but personal and temporal deictic 

expressions are more frequent than spatial deictic expressions. The reader is able to 

understand what expressions of this type refer to by identifying the entity who occupies the 

personal deictic centre, the moment in time when the writing or publication has occurred and 

the location of the spatial deictic centre. Deixis, along with anaphora, metaphor, metonymy, 

are elements that are widely used in newspaper headlines and texts, and they must be 

constructed in such a way that a reader can recover any and all meanings which the writer 

intended to relay. 

   It can be argued that the analysed articles showed a pattern of how news articles in tabloids 

are constructed (at least tabloid articles which are about one or more celebrities). However, 

because the analysis only consisted of three articles and because all of the articles were 

similar in the sense that they were all about one or more celebrities, it cannot be claimed with 

certainty that the findings necessarily apply to all tabloid articles, and not even tabloids 

articles which are about one or more celebrities. In order to establish whether that is the case, 

a study consisting of a larger number of articles, perhaps from a wider range of newspapers 

and other periodicals, would have to be conducted. 
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Appendix 1 

Daniel Radcliffe wanted to be the new Spider-Man 

but ‘the boat has sailed’ 

HARRY POTTER star Daniel Radcliffe admits that he eyed the new Spider-

Man role after wanting to be the superhero as a child. 

The actor’s already had the title role of in the billion-dollar Harry Potter franchise, but he’s 

also had his eye on superheroes. 

He told Metro: “I would’ve been a good Spider-Man but the boat has sailed on that. I’m very 

happy to watch Tom Holland do it. He’s fantastic. I love superheroes.” 

It is not known if Radcliffe actually auditioned for the role, but his comment ‘the boat has 

sailed’ suggests he may have at least had talks with Marvel. 

 

Holland, another British actor, won the role of the new Spider-Man last year and had since 

debuted as the Web Slinger in Captain America: Civil War. 

He will next appear in his own solo film with Robert Downey Jr in next year’s Spider-Man: 

Homecoming. 

Two years ago Radcliffe attended Comic-Con disguised as Spider-Man, enjoying having 

selfies with people who did not recognise him as Harry Potter. 

 

He told London Live at the time: “Who wouldn’t want to do a superhero film?  

“I went to Comic Con the other day dressed as Spider-Man purely out of childish wish 

fulfilment as wanting to be Spider-Man my entire life. 

“Absolutely I’d do a superhero film, it’d be great fun.” 

While he has missed his chance as Peter Parker, the actor said he is up for another franchise. 

But he added: “If it was good enough and something I was interested in. 

“I’m not sure if I’d sign up for something that was another seven or eight films or ten years 

but a shorter franchise, yeah.” 
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Appendix 2 

Kylie Jenner's boyfriend Tyga slapped with 'another 

lawsuit' on his birthday 

The rapper has faced a string of legal and financial battles over the last year 

Tyga was reportedly dealt a fresh legal blow on his birthday - a new lawsuit.  

The Rack City star was celebrating turning 27 on Friday - the day before his actual birthday - 

at Penthouse nightclub in West Hollywood when a man appeared and handed over new legal 

papers. 

According to TMZ, the process server was then forcibly removed from the venue. 

It is unclear why Tyga - who is dating Kylie Jenner - has been served, but he has had a string 

of legal and financial battles over the last year. 

In September, it was reported that Tyga's mother was at risk of getting her Range Rover 

repossessed after the rapper failed to keep up the $1,000-a-month repayments on the $60,000 

Evoque model.  

Previously, Tyga's own Ferrari was seemingly repossessed, while he was also recently the 

subject of a $200,000 lawsuit filed by jeweller Jason of Beverly Hills due to an allegedly 

unpaid purchase of a watch and chain in 2013, and has had action taken against him by more 

than one landlord for unpaid rent.  

Tyga's repayments were due to be settled in debtor's examination last month, however after 

just two hours of grilling, the Ayo rapper asked for the questioning to end because he felt he 

was too sick to proceed. 

The legal representative for the opposing party explained: "Considering there are a number of 

documents we asked him to produce that he had not brought with him and the fact that we still 

have a lot more questions to ask, we have agreed for him to return with the documents on 

November 1 for the remainder of the examination." 
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Appendix 3 

FOREVER YOUNG Simon Cowell reveals the secret 

to the X Factor judges keeping their youthful glow 

The media mogul spills the beans on what his fellow judges to do (sic) stay 

young 

SIMON Cowell has revealed why the judges on X factor look so youthful. 

The media mogul has spilled the beans on how they stay looking so young… Botox. 

And according to Simon, its (sic) one judge in particular who started the craze. 

Speaking to The Mirror he said: “Louis started the trend. 

“How many years have I known Louis , when was Westlife 96-97? That’s 20 years and he 

hasn’t changed. 

“He’s got more hair now and the bags have suddenly disappeared. It’s funny that. 

He then went to on to say that one of the other judges is also a big fan too (sic): “Oh Sharon’s 

open, she doesn’t care, and that’s what I love about her. How do I keep looking young? No 

stress.” 

And it’s not surprising he is worry-free  

X Factor has made a comeback in the ratings this year, after they dipped in 2015. 

Meanwhile…Simon also revealed to The Sun that he believes in ghosts 

In an exclusive interview at his lavish pad in Malibu, Simon told us all about his belief in 

paranormal activity — including one particularly frightening incident where his landlord had 

to call an exorcist. 

He said: “I had one in my house once — and this is an absolutely true story. 

“I was living in Kingston Hill in South West London and my mum and dad were staying with 

me next door. 

“I heard this banging on the door and I went to my mum and dad’s room and said, ‘You were 

banging on my door.’ 

“They said, ‘What do you mean? It wasn’t us.’ 

 “So I went back into my bedroom and then it was literally like someone banging on the door. 

There was a dog in the house freaking out and then my parents left to go home. 
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“The following day I heard this crashing noise and all the stuff had fallen in the kitchen. 

“I later found out that the land where my house was on was part of a bigger house. 

“It got so bad they had to call in an exorcist.” 
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