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Abstract 

Purpose – The Purpose of this paper was to investigate which 
Crowdfunding Platforms people know about. The paper will give answer 
to which is the most “top of mind” crowdfunding platform among the 
recipients and what the gender distribution is between the platforms. 

Methodology – The data for this study was collected via an online-
survey that was made on Google Drive Forms. A total of 231 
respondents were collected. The method will mainly consist of primary 
data, which will be gathered trough a survey. Secondary research will be 
presented in the literature review and that was collected from databases 
like Web of Science, Scopus, Emerald, Diva and Google Scholar. 

Implications/Findings – This survey showed that the most 
commonly known crowdfunding platforms are Kickstarter.com, 
indegogo.com, gofundme.com, crowdraiser.com and appbackr.com in 
descending order. The crowdfunding platform that is top of mind among 
the sample is Kickstarter.com. 

Orginality/Value – This research paper provides information about 
which crowdfunding platforms people are familiar with and thereby give 
a good foundation to further research in this determined area. 

Keywords – Crowdfunding, fundraising, platform, Online 

Papertype – Research paper 

 

Introduction 

Which Crowdfunding Platforms is well-known by people? After Internet 
revolutionised the market in the late 1990s opportunities to connect to 
people all over the world with just one click was possible. In the early 
2000s an US firm named ArtistShare allowed music artists to found their 
project via contributions from their fans. That is the first documented 
Crowdfunding Platform (Giudici, Nava, Rossi Lamastra, and Verecondo, 
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2012). And after that’s the market exploded and a variety of different 
crowdfunding platforms emerged all over the world. But which platforms 
do people really remember? And what platform is the most commonly 
known by people? 

Method 

This research will investigate what crowdfunding platforms people know. 
The method used in this review is a primary research with primary data. 
The data is collected with an online survey. The collected data is supposed 
to answer the question in this research. The online survey was made with 
Google Drive Forms. It was spread through mail and to reach as many 
respondents as possible also featured on Facebook where everyone who 
stumble upon the survey in their feed was able to participate. Some 
secondary research will also be used in the empirical part. 

Choosing Method 

Jacobsen (2011) states that there are two types of choices when choosing 
method, describing- and explanatory-methods. To understand which 
method that best suites this survey it’s important to know what the 
purpose of the study is. Describing method is supposed to create 
knowledge about how something is in reality and not how it is perceived 
to be. And an explanatory research explains why reality looks like it does 
(Jacobsen 2011). This study was based on a describing method, because 
it will show what crowdfunding platforms the population really know 
about and therefore create knowledge on how something really is. 
For collecting data for this research a quantitative method is used. 
Jacobsen (2011) describes how to collect data, chose respondents, how to 
analyse the data and what quality the result brings. If the population is 
smaller than 10% it is largely indifferent to how big the population is. 
This survey has 231 respondents and that is too low of a number to 
generalize to the whole population of Sweden. This study is according to 
Jacobsen (2011) preferences under the recommended size. This is a bias 
that needs to be taken in consideration. 
The time horizon for this survey will be cross-sectional and over a 
week’s time. The respondents will answer the questions in a natural 
environment and is therefore a non-contrived study setting. The purpose 
of this research is to see what crowdfunding platforms the respondents 
can name and therefore the respondents must be able to writhe their own 
answers on the questions. The questionnaire is anonymous so that the 
researcher’s interference is as minimal as possible. 
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Inductive and Deductive methods 

Jacobsen (2011) mentions two ways to collect data: inductive- and 
deductive method. The inductive method is when you gather empiric data 
and uses that to create a theory. At the beginning of the research the 
author has little knowledge of the investigated area, he gathers the 
information from the empiric research. And therefore, the authors 
personal preferences don’t affect the study. 
The Deductive method is when the author has a theory and then searches 
empiricism to investigate if the expectations match with the reality. The 
risk with this method is that the authors personal preferences can angle 
the result towards his own theory. 
For this paper the inductive method is being used. 

Population and questionnaire 

Choosing the right respondents are of essence. The selection of 
respondents should represent the opinion of the whole population 
(Jacobsen, 2011). The survey form for this research was therefore 
uploaded online on different sites so it will spread to as many different 
people as possible.  
In the process of choosing questions for the form it’s important to go 
from ambiguous theoretical concepts to more concrete, operational 
concepts (Jacobsen, 2011). Swedish was chosen as language to avoid 
misunderstandings. In the introduction of the survey form this description 
of crowdfunding platforms was written.  

Crowdfunding platform: A website dedicated to raising funds via 
crowdfunding. Such platforms typically make money by adding a fee to 
the amount funded. - (Gedda, Nilsson, Såthén & Solberg, 2016) 

This was written to explain to the respondent what a crowdfunding 
platform is and thereby prohibit misunderstandings.  

The form will have 3 questions: 

1. How old are you? 
2. What gender are you? 
3. Name the crowdfunding platforms you know of. (Maximum of 3 

different platforms) 
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Literature Review 

Crowdfunding is a relatively new phenomenon that was introduced in 
2006 (Lawton and Marom, 2010). Lehner and Nicholls (2016) defines 
crowdfunding as “tapping a large, dispersed audience dubbed as “the 
crowd”, for small pledges that can sum up to incredible amounts due to 
the sheer numbers of participants”. 

This is a new unique category of fundraising, and the internet sites 
devoted to the topic is growing (Mollick, 2014). Schwienbacher and 
Larralde (2010) defines crowdfunding as “an open call, essentially 
through the Internet, for the provision of financial resources either in 
form of donation or in exchange for some form of reward and/or voting 
rights in order to support initiatives for specific purposes.” 

Projects involved in crowdfunding has a broad varity of goals. Many 
crowdfunded projects only seek small amounts of capital, often under 
1000 dollars, to launch smaller one-time projects such as an event for 
example. For such projects its often friends and family that supports with 
capital. But lately crowdfunding appears to be a viable source for 
entrepreneurial seed capital (Schwienbacher and Larralde, 2010), that 
allows entrepreneurs to raise their start capital that is needed to launch 
their new project. To exemplify, of the 50 highest founded projects of 
2012 on Kickstarter – 45 have turned into entrepreneurial firms.  
Bouncken, Komorek and Karus (2015) states that crucial factors for 
crowdfunding to success is the digitalization of society with the growing 
presence of the internet. The number of users on the internet increased 
almost 1,515% from 2000-2016 (Internet world stats, 2017). In today’s 
society markets are growingly saturated with digital equipment’s. People 
are nowadays able to communicate, access and provide information at 
any time. And in recent years’ people are also willing to contribute and 
give. This is what has fostered the rapid development of crowdfunding 
(Aaker, Akutsu and Liu, 2009) 
Collins and Pierrakis (2012) says that in 2011 alone 1.5 billion dollars 
was raised with crowdfunding for projects and business in need of funds. 
Crowdfunding does not only provide capital for the entrepreneur, it also 
gives access to a great number of people who can test and market an 
idea. Giudici et al. (2012) argues that Crowdfunding is currently moving 
from an embryonic phase to a growth state. The early adopters have used 
this phenomenon and it’s is now becoming more well known to the main 
population. 

7 different Crowdfunding models  

Gedda, Nilsson, Såthén and Solberg (2016) have defined seven different 
models of crowdfunding:  

I. Donation: Funding a project without expectation of getting 
anything in return. The cheapest platform for the entrepreneur. 
The entrepreneur of the project is given money from the donor to 
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use in his initial capital. The only cost id the fee charge from the 
crowdfunding platform. All other money gathered can be used in 
the project. 

II. Reward: Funding a project and in return be given a reward as 
thanks for funding. It doesn’t have to have any connections to the 
project. It can for example be a keychain or a t-shirt. 

III. Sponsorship: Funding a project and as thanks for the fundings be 
given something that has a visible connection with the project. 

IV. Pre-order: Funding a project and thereby pre-order the product or 
service. 

V. Lending with interest: Funding a project by lending money to the 
project. And in return expects interest. 

VI. Lending without interest: Funding a project by lending money to 
the entrepreneur and without any interest in return 

VII. Equity: Funding a project by buying equity in the firm. 
(Regulations has slowed down this crowdfunding model) 

Primary Data 

The survey consisted of 3 questions. The goal of this survey was to get 
an understanding on what Crowdfunding Platforms people can name. 
Therefore, it was crucial not to mention any platform names in the 
survey. There where 346 respondents attending the survey. But only 231 
was able to name one or more Crowdfunding Platforms. The ones that 
could not name any platforms left the third question blank and was 
therefore not included in the primary data because they do not reflect the 
intended population. 

Q1: How old are you? 

 

Figure 1 showed the age spread among the respondents. No respondents 
were between 0-15years, 114 respondents were between 16-30years, 86 
respondents were between 31-45 and 31 were between 46-60 years old. 
No respondent was over 60 years of age. 
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Q2: What gender are you? 

 

Figure 2 shows how the gender distribution was between the 
respondents. 101 of the respondents were men, that is 43,7% of all 
respondents partaking in the survey. 130 respondents where women, 
56,3% of all respondents.  

Q3: Name the crowdfunding platforms you know of. (Maximum of 3 
different platforms) 

 

Figure 3 shows which crowdfunding platforms the respondents in the 
research knew of. 2 respondents named the platform Appbackr.com. 12 
respondents named the platform Crowdrise.com. 219 respondents named 
Kickstarter.com. 132 respondents named Indiegogo.com and 120 
respondents named Gofundme.com. 
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Figure 4 shows the gender distribution on the different named platforms.  

Appbackr.com: 100% Men 

Crowdrise.com: 42% men, 58% women 

Kickstarter.com: 47% men, 53% women 

Indiegogo.com: 42% men, 58% women  

Gofundme.com: 37% men, 63% women 

Sites Named in the Primary Data 

Appbackr.com – It’s a crowdfunding site for apps. They strive to index 
the world’s apps and make apps accessible to everyone. They want to 
identify the most promising apps and help them raise money so that they 
can develop and market themselves. (appbackr.com, 2016) 

Crowdrise.com – is the world’s largest crowdfunding platform dedicated 
exclusively to charitable giving. It is used by millions of people to raise 
money for their favourite charities and personal causes. (crowdrise.com, 
2016) 

Kickstarter.com – helps artists, musicians, filmmakers, designers, and 
other creators to fund and support their need to make their ideas a reality. 
Tens of thousands of projects have been supported by the Kickstarter 
community. Over 10 million people from all over the world has backed a 
Kickstarter project. (Kickstarter.com, 2016) 

Indiegogo.com – Indiegogos mission is to empower people to fund ideas 
that matters to them and make those ideas come to life. Because every 
inventive idea should have a chance, and every creative entrepreneur 
should have their moment. (Indiegogo.com, 2016) 

0

50

100

150

200

250

Appbackr Crowdrise Kickstarter Indiegogo Gofundme

Gender	Distribution

Men Women Kolumn1



20
17

-0
1-
11

	

	
	

8	

Gofundme.com – Was launched in 2010 and is the world’s largest social 
fundraising platform. It has raised over 3 billion dollars so far. And has a 
community with over 25 million donors. (gofundme.com, 2016) 

Analysis 

To exclude the bias of people who aren’t familiar with crowdfunding 
platforms every respondent who answered *blank* on the last question 
“Name the crowdfunding platforms you know of” was removed from the 
survey. Those people were not in the targeted population because they 
could not name any crowdfunding platforms. Another bias is that the 
survey itself was too small to reflect the whole population, this is 
something that must be taken in consideration. It is therefore impossible 
to make generalized conclusions based on the primary research.  
The most commonly age of the respondents was between 16-30. And the 
second most common age span was between 31-45. This could be 
because of the survey was mainly based on online answers. And 
therefore, answered by respondents who are active in the online space. 
That is accurate because the crucial factor for Crowdfunding platforms 
success is the digitalization of society and the growing presence of 
internet (Bouncken, Komorek and Karus, 2015). By using respondents 
who are active in the online space they reflect the population of 
crowdfunding platform users. 
By letting the respondents name more than one platform on the last 
question “Name the crowdfunding platforms you know of” the possibility 
to get more different crowdfunding platforms was possible. Respondents 
who were more familiar with crowdfunding were thereby able to name 
up to three different platforms. Thereby respondents who knew more 
than one platform wasn’t forced to choose between the platforms they 
knew about. 
The most “top of mind” crowdfunding platform was Kickstarter.com 
which was named 219 times of all the 231 respondents. That’s an 
percentage of 95%. The second most commonly crowdfunding platform 
was Indiegogo.com who had a percentage of 57%. On the third place was 
Gofundme.com with an percentage of 52%. 4th place to Crowdrise.com 
which was known by 5% of the respondents. 2 respondents named the 
platform appbackr.com which represents 1% of all the respondents in the 
survey.  
The reason why the question “what gender are you?” was asked was to 
see if there were any differences between the answers made by men or 
women. The only platform who got an disjunctive response 
comparatively against the other platforms according to gender 
differences where Gofundme.com who got 63% women and 37% men. 
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Conclusion 

The question this survey was supposed to investigate was which 
crowdfunding platforms people know about. To figure that out a primary 
research was used and that brought a clear answer to which platforms is 
most commonly known among the recipients.  
231 recipients answered the questionnaire and was able to name one or 
more crowdfunding platforms and the result is showed graphically in 
figure 3. Kickstarter.com is the most commonly known crowdfunding 
platform and was answered 219 times of all the 231 respondents (95%). 
Followed by Indiegogo.com (57%), gofundme.com (52%), 
crowdrise.com (5%) and appbakr.com (1%) in descending order. 
There is no major distinguishing difference between the answers from 
men and women other than that gofundme.com got a slightly higher 
percentage from women than men compared to the other platforms. 
Appbackr.com was answered 100% by men but that was by only two 
recipients so therefore too few recipients to be able to draw some sort of 
conclusion about. The overall percentage gender distribution of the 
recipients was 56% women and 44% men. 

Implications 

This research implies that the crowdfunding platforms people know 
about is Kickstarter.com, indegogo.com, gofundme.com, 
crowdraiser.com and appbackr.com. The crowdfunding platform that is 
top of mind among the sample is Kickstarter.com. 

Suggestions of Further Research 

Further studies could absolutely be done in this area and there is much to 
investigate. 
Further studies could be: 
“which different types of crowdfunding platforms exist?” 
“why is gofundme.com more commonly known by women than men?” 
“what interests people that visits crowdfunding platforms the most?” 
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