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ABSTRACT Previous research have found relationships between the use of Facebook 
and different personality traits. Two of these traits that have been studied are 
voyeurism and narcissism. Narcissism refers to the desire to show off and to get 
confirmation from others. Voyeurism refers to the exaggerated willingness to look for 
things that otherwise is inaccessible, lurking. Studies show that narcissism and 
voyeurism is normal to different degrees and and that narcissism is considered a 
positive trait to some degree because it, among other, makes individuals have a goal-
setting. In this study, (N=216) Facebook users answered a survey with the aim to 
investigate users’ perception of Facebook as a place for narcissists and voyeurists. The 
findings suggest that Facebook users show tendencies of narcissistic and voyeuristic 
personality traits. 
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1.   INTRODUCTION 

 
In recent years, social networking sites (SNS) such as Facebook have become a popular 
way of socializing and reaching out to people from all over the world. According to 
statistics, Facebook have over 1,7 billion monthly users. With this possibility to express 
yourself, get confirmation et cetera, different types of personalities are easy to study.  
Because of this, the usage of SNS has become a popular area of research. Studies have 
found different relationships between Facebook and narcissists such as relationships 
between number of friends on Facebook and time spent on Facebook (Carpenter, 2012; 
Mäntymäki & Islam (2016); Ryan & Xenos (2011). Studies have also shown 
relationships between Facebook and other SNS’s and tendencies of voyeurism 
(Mäntymäki & Islam (2016).  
 
There are two categories of narcissism, one is a rare pathological, clinical version that 
is a psychological disorder. This is probably the version that is narcissism is associated 
with the most, but since it is difficult to diagnose it is considered rare. The other version 
of narcissism, a sub-clinical term or “normal narcissism” is what this study is referring 
to.  
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According to Taylor & Strutton (2015) some degree of narcissism is considered healthy 
and desirable since it is providing self-interest which leads to goal-setting and forming 
of relationships. Despite this, normal narcissism can be dysfunctional since individuals 
with higher levels of narcissism are too preoccupied by themselves and their dreams of 
success, power, beauty et cetera. Narcissists often react with defiance and rage when 
their self-esteem is being threatened (Taylor & Strutton, 2015). According to Choi et 
al. (2015) narcissists propensity to use Facebook is well documented and discuss that 
individuals with a high level of narcissism spend more time on Facebook than 
individuals low in narcissism. Researchers say that there is a link between students and 
narcissism. Twenge et al. (2008) found more evidence for this in their study measuring 
narcissism among college students finding that there has been an increase of 
narcissism among college students in the last 24 years.  
 
When measuring narcissism in social psychological research, the Narcissistic 
Personality Inventory (NPI) is a widely used instrument.  This instrument does not 
measure the clinical diagnosis Narcissistic Personality Disorder (NPD), but it is based 
on the criterial. Raskin & Terry (1988) refined the NPI to 40 items measuring 
narcissism. They found seven subcategories to narcissism including authority, 
exhibitionism, superiority, vanity, exploativeness, entitlement and self-sufficiency. 
Ames et al. (2006) shortened the NPI even further, adapting 16 items from the NPI-40 
to be used in settings where the length of the NPI-40 is a problem. The findings of a 
study (N=192) investigating the positive and negative sides of SNS conducted by 
Mäntymäki & Islam (2016) show that the main predictor of SNS use is exhibitionism, 
i.e. narcissistic self-promotion, followed by voyeurism and interpersonal connectivity. 
Their study also shows that the number of friends on SNS, in this case Facebook, 
decreases the effect of narcissism and increases the effect of social enhancement. A 
study conducted by Choi et al. (2015) examining friends’ responsiveness to Facebook 
users’ status updates (N=155) show that individuals high in narcissism were less likely 
to get high level of response to their status updates in form of comments and ‘likes’ 
than individuals low in narcissism. 

Voyeurism is originally reffering to the behavior of an individual who has an 
exaggerated interest in observing unsuspecting individuals who are naked. When 
voyeurism is researched involving SNS, voyeurism often refers to a non-sexual 
definition (American Psychiatric Association, 2000; Calvert, 2000; as cited in Su, 
2012). Instead, the term mediated voyeurism is used which refers to tendencies to look 
for things such as private details on SNS that normally isn’t accessible, without 
contributing to the SNS. This is considered to be a more normal trait that all individuals 
possess to different levels (Lacan, 1998; Baruh, 2010; Krasnova et al. 2010; as cited in 
Mäntymäki, 2016). SNS can be used to look at other people and their interaction with 
others with them knowing it or not and without the aim to maintain or establish a 
relationship with them. According to Mäntymäki & Islam (2016) prior research show 
that individuals use SNS to look for information about other individuals and to stay 
updated. A study conducted by Pempek et al. (2009) showed that it is common among 
students using Facebook to follow and observe others without them knowing, for 
example ex-partners. These tendencies of voyeurism have been studied by various 
researchers. 
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2.   RESEARCH QUESTIONS 
 
This study sought to investigate Facebook users’ perception of it as a place for 
narcissists and voyeurists. To do this, 5 items measuring narcissism was borrowed and 
adapted from previous studies into context. Question 1 and 4 in table 1 measures 
narcissism in general. The items 1-4 were borrowed and adapted from the NPI-40 and 
NPI-16 whereas question 5 are borrowed and adapted from previous study measuring 
narcissism on Facebook, using the NPI-16. Item 1 is borrowed from NPI-40 item 
number 7 which is measuring narcissism with exhibitionism as one of the seven 
components of the NPI. The second item is adapted from the item number 15 with 
vanity as component. The third is number 23 of the NPI-40 measuring exploativeness. 
Item 4 is also number 4 in NPI-40 measuring superiority. The bold statements are 
answers of narcissism. The items in table 2, measuring voyeurism on Facebook was 
borrowed and adapted from previous studies measuring voyeurism on SNS. 
 
 
Table 1 Measure of narcissism 
 
#  Statements 
 
1. 

 
£ 

 
It prefer to blend in with the crowd 

 £ I like to be in the center of attention 
 
 
2. £ I am apt to show off on Facebook if I get the chance 
 £ I try not to show off on Facebook 

 
 
3. £ Sometimes I make good posts on Facebook 
 £ Everybody likes to read my posts on Facebook 

 
 
4. £ I know that I am good because everybody keeps telling me so 
 £ When people compliment me I sometimes get embarrassed 

 
 
5. £ I always ‘like’ what everyone else is posting on Facebook 
 £ I expect everyone else to ‘like’ my posts on Facebook 
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Table 2 Measure of voyeurism 

# Items 
Strongly 
Disagree Disagree 

Neither 
agree or 
disagree Agree 

Strongly 
Agree 

1.  I use Facebook to check up 
on my friends.  

£ £ £ £ £ 

2.  
I like Facebook because 
people do not know that I 
am accessing their 
information.  

£ £ £ £ £ 

3.  
I like that Facebook shows a 
side of people that I would 
not normally see. 

£ £ £ £ £ 

4.  
I enjoy viewing other’s 
photos on Facebook no 
matter if I know them or not. 

£ £ £ £ £ 

5.  
I use Facebook to monitor 
my partner’s interaction 
with others. 

£ £ £ £ £ 

 
 

3.   METHOD 
 
To get a representable sample of the population, the e-survey was shared on Facebook 
on the ‘wall’ and in several different groups for students on Halmstad University.  The 
population is defined as users of Facebook which is approximately 1,7 billion. The 
sample size is chosen to be approximately 200 prior to the research. The results of the 
survey conducted shows that 216 individuals participated and answered all of the 
questions. Using a sample size calculator to determine how representative the answers 
are with 95% confidence level gives a confidence interval of approximately 7%, 6.67% 
to be exact. This makes the study 95% confident that the answers would differ +-7% if 
the whole population would have answered the survey. However, since the study shows 
that the majority of the participants where students and in the age between 18-27 
(64%) there may be a problem with this lack of variance in factors of age and 
occupation that this study will not take into consideration. Due to the lack of time 
conducting this study the number of items measuring voyeurism and narcissism had 
to be reduced to be able to receive the required sample size in time. This may lead to a 
lack of validity since all traits or tendencies of voyeurism and narcissism was not 
measured.  
 
In addition to the items measuring narcissism and voyeurism, respondents were asked 
about gender, occupation and age. The majority of the participants in this study were 
between the age of 18-27 (64%), 71% were students and 53% were women. Items used 
in the survey was borrowed from previous studies and adapted to the context. Items 
measuring voyeurism were measured on a 5-point Likert-type scale. The measures 
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reached from 1- strongly disagree to 5- strongly agree. The items measuring tendencies 
of voyeurism on Facebook was borrowed from Baruh (2010); Nabi et al. (2006); Su 
(2012) and adapted into context.  

These items were formed to measure voyeurism as a psychological trait related to the 
willingness of observing something that usually is not accessible. These gave the 
respondents a hypothetical situation where they would accidentally come across 
something and given the opportunity to have a peek at other peoples’ lives. The scale 
answered to how they would react in this situation. The respondents were to answer 
statements such as “I like Facebook because people don’t know that I am accessing 
their information.” and “I use Facebook to check up on my friends.” 

Relevant items to the context measuring narcissism was borrowed and adapted from 
the NPI-40 by Raskin & Terry (1988) and NPI-16 by Ames, Rose & Anderson (2006). 
The NPI uses statements that forces the respondents to answer between two statement. 
The respondents were given different statements such as “I am apt to show off on 
Facebook if I get the chance” and “I try not to show off on Facebook” where one of the 
two statements are considered to be of a narcissist nature. Respondents were asked to 
read each pair of statements and mark the one that comes closest to describing their 
feelings and beliefs about themselves. If neither of the statement are well describing 
their opinion they were asked to pick the one that comes closest.  
 
 
4.   EMPIRICAL DATA 
 
Figure 1 Gender, Age 
 

 
Of the participants that took part in the survey there is an over representation in the 
age span of 18-27 (64%) followed by the group of age 28-37 (21%). Of the individuals 
participating there were 115 (53%) women and 101 (47%) men. There were only 3 
individuals under age 17 and only 30 individuals over age 38. 
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Figure 2 Employment status 

 
 
The majority of the participants in this study are students, 153 (71%). The other 
category that is over represented is working individuals, 58 (27%).  Only 1 individual 
answered retired, 3 were unemployed and 1 answered other. The category “other” could 
be not being able to work. 
 
 
Table 3 Empirical data narcissism 
 

# Narcissistic answer  Non-narcissistic answer  

1. I like to be in the center 
of attention 57% It prefer to blend in with the crowd 43% 

2. 
I am apt to show off on 
Facebook if I get the 
chance 

67% I try not to show off on Facebook 33% 

3. Everybody likes to read 
my posts on Facebook 19% Sometimes I make good posts on 

Facebook 81% 

4. 
I know that I am good 
because everybody keeps 
telling me so 

84% When people compliment me I 
sometimes get embarrassed 16% 

5. 
I expect everyone else to 
‘like’ my posts on 
Facebook 

75% I always ‘like’ what everyone else is 
posting on Facebook 25% 

153

58

1 3 1

Student Working Retired Unemployed Other
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On the first statements measuring narcissism there were 123 (57%) out of 216 answers 
consistent with narcissism and 93 (43%) non narcissistic. On the second statement 
there were 145 (67%) narcissistic answers and 71 (33%) non-narcissistic. On the third, 
only 41 (19%) answers were consistent with a narcissistic trait. A big majority, 175 
(81%) participants agreed with the non-narcissistic statement. On the fourth question, 
“I know that I am good because everybody keeps telling me so”, “When people 
compliment me I sometimes get embarrassed”, there were a big difference comparing 
to the third question. 182 (84%) agreed with the narcissistic answer and only 34 (16%). 
On the last question measuring narcissism, 162 (75%) agreed with the narcissistic 
answer “I expect everyone else to ‘like’ my posts on Facebook” and 54 (25%) answered 
“I always ‘like’ what everyone else is posting on Facebook. In total were 60,5% of the 
answers consistent with narcissism. 
 
 
Table 4 Empirical data voyeurism 
 
# Items Answers 

1.  I use Facebook to check up on my 
friends.  

110 (51%) Strongly agree 
76 (35%) Agree 
28 (13%) Neither agree or disagree 
2 (1%) Disagree 
0 (0%) Strongly disagree 

2.  
I like Facebook because people do not 
know that I am accessing their 
information.  

11 (5%) Strongly agree 
39 (18%) Agree 
142 (66%) Neither agree or disagree 
15 (7%) Disagree 
9 (4%) Strongly disagree 

3.  I like that Facebook shows a side of 
people that I would not normally see. 

 19 (9%) Strongly agree 
 56 (26%) Agree 
 84 (39%) Neither agree or disagree 
 48 (22%) Disagree 
 9 (4%) Strongly disagree 

4.  
I enjoy viewing others’ photos on 
Facebook no matter if I know them or 
not. 

73 (34%)Strongly agree 
110 (51%)Agree 
22 (10 %) Neither agree or disagree 
10 (4,5%) Disagree 
1 (0,5%) Strongly disagree 

5.  I use Facebook to monitor my partner’s 
interaction with others. 

11 (5%) Strongly agree 
28 (13%) Agree 
97 (45%) Neither agree or disagree 
43 (20%) Disagree 
37 (17%) Strongly disagree 
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The first item measuring voyeurism on Facebook is “I use Facebook to check up on my 
friends” (Table 4). Most of the answers on this item is agreeing to this statement. 110 
individuals (51%) strongly agree with this, 76 (35%) agree, 28 (13%) neither agree or 
disagree and only 2 individuals disagree. The second item “I like Facebook because 
people do not know that I am accessing their information.” had more answers neither 
agreeing or disagreeing. 50 (23%) strongly agreed or agreed whereas 142 (66%) neither 
agreed or disagreed to the statement. Only 26 (11%) individuals disagreed or strongly 
disagreed. The answers to the third item were more spread out, 75 (35%) agreed or 
strongly agreed, 84 (39%) neither agreed or disagreed and 57 (26%) disagreed or 
strongly disagreed. On the fourth item, a full 85% agreed or strongly agreed, 183 
individuals. 22 (10%) neither agreed or disagreed and only 11 (5%) disagreed or 
strongly disagreed. On the last item, number 5, “I use Facebook to monitor my 
partner’s interaction with others, only 39 (18%) agreed or strongly agreed. 97 (45%) 
neither agreed or disagreed and 70 (37%) disagreed or strongly disagreed. In total 
49,35% of the answers agreed or strongly agreed to the items. 34,54% of the answers 
to the 5 items neither agree or disagree. Only 16,11% disagree or strongly disagree. 
 
 
5.   FINDINGS AND ANALYSIS 
 
In this study (N=216) the participants were mostly between 18-27 years old (64%) 
followed by the age group 28-37 (21%). A big majority of the participants in the study 
were students 153 (71%) followed by working individuals 58 (28%). From the part of 
the study measuring users’ perception of Facebook as a place for narcissists, 60,5% of 
the answers were consistent with narcissism. How these answers are related with any 
of these demographic variables are hard to say but the majority of the participants 
show some degree of narcissistic personality traits. From the part of the study 
measuring voyeurism there where a wider mix of answers. One reason for this is that 
the scale used for measuring these items is a 5-point type Likert-scale. Despite this, a 
majority of the answers agreed or strongly agreed to the statements, 49,35%. 34,54% 
neither agreed or disagreed and only 16,11% disagreed or strongly disagreed. This 
suggests that the participants also show tendencies of a voyeuristic personality on 
Facebook. 
 
Now in prospect I think that the items measuring narcissism are a bit too extreme, that 
there is no option in between and that I believe it would have been better to use a 
Likert-type scale. This instrument of measuring narcissism though, was borrowed 
from previous studies with high validity and is the most used items for narcissism. 
More items were probably needed since many individuals agreed both narcissistic 
statements and non-narcissistic statements which makes it difficult to see some 
relations between the measures on an individual level. More items would probably 
have made it easier to see differences. However, in total there were 60,5% answers 
corresponding to the narcissistic answers.  

 
Researchers say that with the possibility to express yourself, get validation from others 
and observing and lurking of others on SNS, i.e. Facebook, there have been an increase 
in individuals with personality traits of narcissism and voyeurism. This makes 
individuals dependent on getting the validation and to be able to constantly know what 
everyone is doing which leads to an increase of these personality traits.  
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What will the future look like when these, mostly millennials, grow up and have 
children of their own who they have to raise to become a good human being that is not 
just thinking of themselves? I do not think that the SNS itself is the biggest problem 
but the possibility to use these sites through your phone that you constantly have access 
through. 
 
 
6.   CONCLUSION 
 
The study shows that 60,5% of the participants agrees with the narcissistic items. This 
suggests that a majority of Facebook users in this study have some degree of 
narcissistic personality traits. The results from the measure of voyeurism tendencies 
of Facebook show that 49,35% agrees or strongly agrees to statements of voyeuristic 
nature. Since only 16,11% disagrees or strongly disagrees to these statements this 
suggests that the individuals participating in this study also have some degree of 
voyeuristic personality traits. 
 
 
7.   FUTURE RESEARCH 
 
Future research should include all NPI-40 items when measuring narcissism to get a 
higher validity in the study. A more in-depth analysis to find correlations between these 
traits and Facebook would also be suggested. Future studies in this area should also 
compare non-users with users and see if there is an increased tendency to the 
personality traits in Facebook users. Future studies should also take other factors into 
account such as number of Facebook friends, time spent on Facebook, nationality and 
other variables that might affect the results. 
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