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Abstract 

 

By interpreting detailed interviews in case studies a lot of different types of companies has 

been compared to each other. This paper will be focused on the sample selections of different 

types of companies and involved in case studies and if any type of company is being over- or 

underrepresented due to these elections. Most case studies are using medium and large-sized 

companies when comparing a problem or discussing the selected subject. This because when 

operating with a larger sized company they tend to be more willing to cooperate and devote 

the amount of time that is needed when participating in the interviews. This results in 

sidelining smaller companies and causing an overrepresented view on medium- and large-

sized companies. Key words: Overrepresented, Underrepresented, Case study, Medium and 

large-sized companies. 

 

 

Introduction       
       

      The purpose of this study is to find out 

if there are any types of companies that are 

being over- or underrepresented in case 

studies. With a type of company that is 

being overrepresented in case studies I refer 

to a company that occurs over the average 

in these types of studies. With a company 

that is being underrepresented I refer to the 

opposite, a type of company that occurs 

below the average in case studies.  

 

When referring to a special type of company 

I have chosen to focus mainly on types of 

companies in general and not take the 

different type of industry into account due 

to the need of limitation.  

 

      When investigating a topic, using case 

studies, by comparing different types of 

companies the selection of the enterprises in 

focus are important. This type of  

investigation includes a lot of research and 

to find the right companies to study is 

complicated. This also requires many hours 

of planning (Searle, 1999).  

The focus in this study is the different 

choice in methods within case studies. The 

problem that has been investigated is the 

following: “Are there different types of 

companies over- and underrepresented in 

case studies.”  

       

      By creating an understanding of this 

problem, the purpose also includes a chance 

for improvement in case study methods. 

This can create a greater understanding 

within the selection of companies in case 

studies by finding and highlighting those 



who might be underrepresented. In this 

research, the focus will be in finding what 

types of companies that are over- or 

underrepresented in case studies and less 

focus in why. 

 

Methodology 
 

      To study if any types of companies 

being selected in case studies where under- 

or overrepresented I used secondary 

research and analyzed previous case 

studies. I collected studies with different 

types of industries and subjects in focus but 

all with a comparison of different 

companies in the case studies. I focused on 

the methodologies and which exact 

companies the author had chosen in their 

interview to learn if there was a connection 

or if some type of company was excluded.  

I used databases named: Scopus, Web of 

science, Emeralds, Google Scholar and 

Halmstad University’s own database to find 

the scientific articles about the case studies.  

 

      In this research, I have collected 

information from 30 different sources to 

create a bigger understanding of the 

problem. The cases I have read includes 

interviews with different types of 

international companies in different 

industries. I chose to have international case 

studies to get a larger search area.  

I have analyzed case studies from 17 

different sources, some of the sources with 

multiple case studies, with no consideration 

towards the different industries that were 

picked when doing the research. The 

selection of the sources was randomly 

selected and so was the different industries. 

The other 13 sources helped me in the 

analysis and conclusion with information 

about how to create the perfect method in a 

case study. The low number of case studies 

in mind is a limitation for the study and 

should be taken into consideration when 

reading the analysis and conclusion.  

 

Research findings 
       

     A case study can be defined as a detailed 

social study of a single unit, often located in 

a special physical place. The single unit of 

selected people are differentiated from the 

population not included having special 

boundaries or criteria that separates them 

apart (Myers, 2013). 

The use of case studies has a lot of 

limitations due to the impossibility of 

testing reliability of the outcome. Despite 

this a case study helps create an in-depth 

insight which enhances the efficiency of the 

research (Pfeffer & Rogalin 2012).   

 

      Rowledge, Barton & Bradly, (1999) 

chose to compare twelve different leading 

companies in the subject sustainable 

development in his book. These are all 

medium or large-sized companies that 

provide an example of the practices of 

sustainability for other organizations. The 

selected group of companies participating 

are all economically successful and well 

known in the subject. The companies that 

takes part in the study are also in the 

category of big companies which often 

becomes more recognized by others. The 

idea with familiar names in the case study is 

useful when it facilitates the selling process. 

It is also normal to automatically choose 

medium and large-sized companies to study 

general topics in business because they 

often have more time to participate. While 

the smaller companies tend to put all 

resources on surviving to be able to stay on 

the market (Rowledge, et. al., 1999). 



 

      Natarajan Ganapathy points out in his 

study on environmental sustainability that 

“Small and Medium-sized Enterprises 

(SMEs) are the backbone of most world 

economies” (2012, p. 7). Despite this, in 

consideration of the benefits in working 

with larger companies the smaller 

enterprises could be less attractive in case 

studies (Rowledge, et al., 1999). 

 

      Jugenda, (2015) used case studies with 

five different Brazilian companies to study 

the subject of issues for integration of high-

technology in new product development. 

The selected group of companies is all 

medium to large-sized companies with a 

mutual interest in innovation. They are all 

high-tech companies who spend at least 6% 

of their revenues on innovation which also 

was a requirement in the selection (Jugenda, 

2015). The five different companies 

completed the study with different contexts 

to support the availability of the research 

(Gibbert, Rugrok, 2010). This could be in 

terms of location, suppliers or products 

(Jugenda, 2015).  

 

      Jugend, Da Silva, Alemaida & Junior, 

(2013) also made different case studies with 

larger high-tech companies in Brazil. This 

to find an understanding in technological 

innovation of products. The two companies 

that was selected had both the intentional 

requirements that was needed in the study. 

Because of the topic, it was important that 

the chosen companies had structured 

research and development sections, 

systematical progress activities but also a 

transfer for the technology to the programs 

for new products (Jugend, et al. 2013). This 

research required a case study to get a 

deeper understanding of the subject by 

creating an intense discussing (Yin, 2015). 

The case study chose to use medium or 

large sized companies in their research 

(Jugend, et al. 2013). 

 

      According to Sebrae, (2013) the small 

business in Brazil represents 99% of the 

Brazilian business. To clarify, a small-sized 

company is defined as a company with less 

than 100 employees, a medium-sized with 

100-499 employees and a larger company 

as a company with more than 500 

employees (Sebrae, 2013). Another case 

study in Brazil was made by Jabbour & 

Jabbour, (2009) in the subject Information 

& Knowledge Management area. A criteria 

in the selection of the five chosen 

companies were to have a transformation 

process with a significant impact on the 

environment and also the interest in 

improving the situation for the better. The 

location of the companies is in the same 

state and every one of them can classify as 

a large company (Jabbour & Jabbour, 

2009). 

 

      Miglo, Lee & Liang (2014) chose to do 

a case study about capital structure of 

internet companies. The study method 

explains that the best research is a case 

study to create a simpler understanding of 

the problem (Singleton, Straits & Straits, 

1993; Mertens, 1998). This is done by both 

small and large companies to compare the 

capital structure. The companies where 

divided into two groups with different 

amount of market cap. The larger 

companies with a market cap larger than 1 

billion dollars where one group and the 

other was smaller companies with a market 

cap smaller than 1 billion dollars. 

Participating in the case study were a total 

of 71 companies including 29 large 

companies and 42 small companies (Miglo, 

et al., 2014).  



 

      In another study made by Wan, 

Lähtinen & Toppinen, (2015) interviews 

were hold in China with seven wood 

products companies in two different 

locations. The selection of companies 

where dependent on the size, location and 

the managers’ willingness to take part in the 

study (Wan, et al., 2015). The survey was 

focused on medium and large-sized 

companies in two different regions that both 

are advanced in wood processing industry 

(Sun, Wang & Gu, 2005) The chosen 

location and industry segment was selected 

due to the expectations in a variated 

competition that was seen positive in 

conducting strategies to the study (Stiles, 

2001). A constrain for the selection of the 

companies where the openness of the 

companies which meant that they had to be 

public. This mainly because of the diversity 

of openness and size would be reflected in 

the composition of the company’s board 

(Wan, et al., 2015). 

 

      Titov, Bubnov, Guseva, Lyalin & 

Brikoshina (2016) used a case study to 

investigate the efficiency of a Russian 

company’s process and practices. This 

made by analyzing maturity models 

(CMMs) in the company, which created the 

first restriction due to the need of 

implemented CMM. The company that was 

selected is one of the country’s leading 

companies in the engineering industry 

(Titov, et al., 2016) 

 
     Misawa, (2013) made a research about 

new pricing strategy in Japanese companies 

under deflation. This case study used ten 

different companies that had one thing in 

common, they all were medium sized 

companies (Misawa, 2013). Another case 

study focusing on a different subject was 

made by Erceg, (2014), in Croatia. He 

worked with the influence of new logistic 

security on company’s competitiveness and 

chose to cooperate with a company to 

expand his research. The selection of the 

company to cooperate in interviews was not 

that limited although, it had to be a 

successful Croatian company in the right 

industry (Erceg, 2014). 

 

      One of the 17 case studies had a very 

open method approach and chose the 

companies based on the companies that 

responded on the invitation in cooperating. 

These companies were randomly sampled, 

in the study about the product development 

process made by Dal Forno, Forcellini, 

Kipper & Pereira (2016). A random 

selection of 12 large companies, developing 

products, in Brazil (Dal Forno, et al., 2016). 

 

     The important subject about Corporate 

Social Responsibility (CSR) was the topic 

in focus when Metaxas & Tsavdaridou 

(2012) made three case studies involving 

three different companies. The three 

companies selected are all public 

companies playing an important role in the 

energy sector in Greece. They are the 

largest companies in the area which means 

that the companies stand for a big part of the 

effect on the environment, which is the 

main reason for this selection (Metaxas & 

Tsavdaridou, 2012).  

 

     Venkatesh & Ramachandran (2014) 

studies the subject performance 

measurements and management systems by 

creating three case studies involving three 

different Indian companies. The selection of 

the companies is dependent on three factors. 

Two of them are the amount of reachable 

information that could be investigated 



before the case study take place and the 

possibility to access previous interviews 

and databases. The last one is the 

management of performance measurements 

in the company (Venkatesh & 

Ramachandran, 2014).  

 

      Lau, (2011) studied the factors in 

managing modular production design using 

multiple case studies with six different 

companies in Hong Kong, China and 

Singapore. The companies included are 

medium or large sized with a successfully 

implemented modular product design that 

has been adopted for at least five years (Lau, 

2011). 

 

      The people participating in a focus 

group in case studies are not good 

representatives of the given population due 

to the small number of people involved. The 

search of the perfect target in the study 

representing the population during 

interviews are very time consuming and 

requires a lot of planning (Everitt & Howell, 

2005). In the interview groups the main 

objective is to select the right persons or 

companies that can deliver the best quality 

in the discussion regarding the research 

subject (Greenbaum, 1993). 

 

      When studying a modern but complex 

subject, the use of multiple case studies is a 

successful approach (Gibbert, Ruigrok & 

Wicki, 2008). Rogge, Schneider & 

Hoffman (2011) studied the innovation 

impact of the EU Emission Trading System 

by using multiple case studies with different 

companies in German. To achieve the best 

possible analysis the research selected 

companies, that were both small and large 

sized power generators, in the study. The 

research also involved companies with 

other focus like establishing and emerging 

power generation technologies the total 

amount of companies participating was 

nineteen. The difference in the companies 

investigated was important to find a 

trustworthy result (Rogge et al., 2011). 

Also using a multiple case study was Chen, 

Wei, Hu & Muralidharan (2016) who 

investigated the survival path of original 

equipment manufacturers(OEM) in the 

Chinese toy industry. To find out if the 

different companies where producing the 

same results and why or why not. The 

search targeted companies that represented 

OEM. Half of the companies participating 

were companies that were in the process in 

becoming original brand 

manufacturers(OBM) an upgrade from 

OEM. A total of 8 different companies were 

involved and all of them were large sized 

companies (Chen et al., 2016) 

 

      Ruël, Bondarouk & Looise (2004) 

chose to work with five large companies in 

their case study about IT possibilities for 

human resource management (HRM) also 

called E-HRM. All the specific companies 

have used this E-HRM for several years 

already and a good reputation concerning 

the E-HRM system was a dependent factor 

when selecting the targeted companies. The 

isolation that occurs from the larger context 

of the researched area, when using a focus 

group, is a disadvantage when choosing this 

type of study (Ruël et al., 2004). A selection 

of large sized companies, in a case study 

process, can limit the variation of results. 

This because of the differences among size 

between the population and the focus group 

representing it. Although, the chosen group 

also reduces unnecessary variation and 

clarifies the results in the specific area in the 

market where large companies are 

operating (Eisenhardt, (1989)). 

 



Marin-Garcia & Poveda (2010) made a 

research about implementation of a 

continuous improvement project in Spain. 

He chose to work with case methodology 

and perform a case study with a medium 

sized company who’s adopted a continuous 

improvement system to develop and 

increase sales. The subsidiary of the 

company and the focus in the study has 145 

employees working with distribution and 

marketing of injected plastic goods. The 

parent company is the second biggest 

company in the area (Marin-Garcia & 

Poveda, 2010). 

 

Analysis 
      When analyzing the different sources, 

there was a red line within almost every 

method in selecting the right companies 

participating in the different case studies. 

One of my findings are the common choice 

in collaborating with a medium or large 

sized company, which has shown with two 

exceptions in the seventeen sources of case 

studies in my research. The exceptions 

where in cases the research is focused on 

investigating the difference between large-

sized companies and small sized-

companies. Miglo, et al., (2014) made a 

study using both small and large companies 

to be able to compare the capital structure. 

Similar was made by Rogge, et al., (2011) 

who used multiple case studies with both 

small and large companies to achieve the 

best possible analysis. The difference 

between the selected companies were 

important to find a trustworthy result 

(Rogge et al., 2011).  

Every other case methods had focus on 

medium and large-sized companies in their 

research. Because of the benefits in working 

with a larger company in case studies the 

smaller company could be less attractive 

(Rowledge, et al., 1999).  Although 

according to Natarajan, (2012) the small 

and medium sized companies are the 

backbone of most world economies.  

In Brazil, a high percentage of 99% of the 

Brazilian business are represented by small 

companies. Which refers to companies with 

less than 100 employees (Sebrae, 2013). In 

this study, I analyzed four sources with case 

studies from Brazil. Jugenda, (2015) 

studied five different medium to large-sized 

companies in his study about innovation. 

Jugend, et al., (2013) chose to use medium 

or large sized companies in the study where 

two companies participated. The third case 

study were made by Jabbour & Jabbour, 

(2009) who cooperated with five different 

companies all which classified as large 

companies. The last paper with a study 

including Brazilian companies were written 

by Dal Forno, (2016) who randomly 

selected 12 large companies to participate. 

Every one of the four sources I’ve analyzed 

with Brazilian companies used medium or 

large-sized companies.  

      I also found one similar criteria that was 

used in four sources when deciding which 

type of company to work with.  Rowledge, 

et al. (1999) selected twelve different 

leading companies that were all medium or 

large-sized and well known in the research 

subject. He claims that the selection of big 

companies is partly because bigger 

companies tend to get more recognized by 

others. This is something that becomes 

helpful later by facilitating the selling 

process due to the familiar names of the 

company involved in the case study 

(Rowledge, et al., 1999).  

The three large companies included in 

Metaxas & Tsavdaridou (2012) case studies 

were the largest companies in the area. They 

were all public companies playing an 

important role on the market (Metaxas & 

Tsavdaridou, 2012). A criteria for Wan, et 

al., (2015) when selecting his seven 

medium and large-sized companies were 



the openness of the companies. This mean 

that the companies must be public. The 

willingness for the managers to take part in 

the interviews were also important when 

finding the right companies (Wan, et al., 

2015). In the case studies by Venkatesh & 

Ramachandran, (2014) the reachable 

information about the companies are one 

criteria. This information is for previous 

investigation about the companies involved 

before the case study (Venkatesh & 

Ramachandran, 2014). Researcher 

sometimes turn to medium and large-sized 

companies when studying general topics in 

business because it’s more likely for them 

to have the time to participate. This is 

assumed because the smaller companies 

often need more focus to surviving on the 

market than to participate in different 

surveys (Rowledge, et al., 1999). Dan 

Forno, et al., (2016) randomly selected his 

12 large companies and included the 

companies that responded on his invitation 

to cooperate.  

      According to Eisenhardt, (1989) the 

selection of only large sized companies in 

case studies can limit the variety of the 

results. The choice in different types of 

companies, size-wise, could be a better 

representative for the population. This 

because of the smaller difference in size 

from the focus group and the population 

(Eisenhardt, 1989). When creating a case 

study the main objective is to find the right 

companies that brings the highest quality in 

the interviews regarding the research 

subject (Greenbaum, 1993). On the other 

hand, by choosing only large-sized 

companies it reduces unnecessary variety 

which can mean clearer results in the 

specific area in the market among large 

companies (Eisenhardt, (1989). 

 

 

Conclusion 
      From the 30 sources that has been 

analyzed there are a few findings that can 

answer to the problem I investigated.  

 

“Are there different types of companies 

over- and underrepresented in case 

studies.” 

 

According to these sources of case studies 

the medium and large-sized companies are 

being overrepresented. Every company 

participating in these particularly cases 

were medium or large-sized and only two of 

the cases included small companies also to 

compare with the bigger companies.  With 

this number of small companies 

participating they become underrepresented 

in this group of case studies.  

 

      When selecting the type of company, to 

the case studies in mind, it has shown that it 

also depends on the openness of the 

company, if it has a familiar company name 

and if the company is public.  When 

randomly selecting a type of company, the 

ones participating are the ones that accept 

the invitation of the interview. The larger 

companies tend to have more time to be able 

to participate in case studies.  

 

To keep in mind is the low number of 

sources that has been analyzed and 

processed when coming up with a 

conclusion. The outcome could be different 

if the number of sources increased which 

means that the reliability should be tested 

and improved.  

 

      In further studies, I would recommend 

to broaden the research with a higher 

number of sources but make the area of 



studying smaller. For example, by choosing 

a special industry to investigate.  

 

Something I didn’t have the resources to do 

is also focusing more on why and not just 

on which company is being over- or 

underrepresented. In this case, why the 

medium and large-sized companies are 

being overrepresented and why the size 

matters in the selection of the case study 

methods.  
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