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Abstract 

This article´s purpose is to explore and analyze if people have time for social networking sites 

such as Facebook. Thru an empirical study will data be collected and with support from a 

theoretical framework will the data be analyzed and compared to previous theory. Do people 

have time for Facebook, are there special groups who tend to have more time for Facebook than 

others and are we managing our time by ourselves or are there factors which affect our 

Facebook use? This leads up to this papers problem statement: Who has time for FB and are 

we capable in managing our time by ourselves? 

Based on the empirical and theoretical findings are the analysis structured in themes which were 

common in both data. The themes are age and gender, achievements and also personality and 

time perspective. Discussion if there are a connections or just coincidences are made in the 

Analyze. Time and context are also put in as a factor in the paper to stay objective to the 

collected data.  
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Problem 

Facebook (FB) and other social networking sites has grown a lot and are still growing. More 

and more people are spending time online. Who has the time and are there other factors which 

play a key role in this are a current question. A common point of view is that people with low 

ambitions and plenty of free time are more active on FB. But is it really that simple? This leads 

to this papers problem: 

Who has time for FB and are we capable in managing our time by ourselves?  

Background 

Facebook (FB) is a networking site grounded in 2004 and has since then grown enormously. 

According to Nadkarni, A, & Hofmann, S.G, (2011) are there two motivating factors why 

people use FB (1) the need to belong and (2) the need of self-presentation. But how much time 

are we willing to put in this? Are there people with a lot of free time, who are on FB or do 

people with an active life still make room for FB? In today’s society internet and networking 

has been more and more important. Both in business and private are a big network a sign of 

success (Ryan, T, & Xenos, S, 2011). Therefore are this paper focusing on how much time we 

have for FB and how much we actually want to put in to FB. Are we managing our time or are 

we incapable of doing that and are different personalities given different opportunities in 

controlling the time used on FB?  

Method 

The theoretical framework is based on information collected in forms of scientific articles, 

journals, case studies, books and lecture notes to explain the empirical findings. The scientific 

articles and journals are taken from Summon, Google Schoolar and Web of science. The search 

for scientific articles are based on peer-reviewed, which mean that two independent experts on 

the area has studied them. The references are after the method APA, which is the most common 

method according to Mattsson, P and Örtenblad, A (2008). 

The empirical data is collected in a survey based on eight questions which are derived from the 

theoretical framework. The survey is formed in Google forms. The findings in the empirical 

data is compared with theory to find patterns and conclusions. The survey is put on FB, when 

the use of FB is at focus it seemed like a good platform. The participants could calmly answer 

the survey which were anonymous. Afterwards was a summary with figures and charts made 

to easy show some of the results to the readers. Some other findings were not made into figures 

but presented in text, to make it easier for the reader. To the answers should care take to the 

biases, there are more women answering the survey than men and also the average age on the 

participants are 20-29. These two can be seen as biases or as women are more active than men 

and the same for people in the aged of 20-29 years. Also that it is an anonymous survey should 

be taken in consideration, it is not questions were the participants will lie or adjust the answer 

for a more social acceptable one, but do people have the right perception of their FB use? This 

are questions which will be further discussed in the analysis. 



 

Empirical data 

The empirical data is collected in a survey posted on Facebook, were 204 people answered the 

questions. Down below will the results be presented in charts, texts and figures.  
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Never               multiple times/day 

The result shows that there are almost 90 % which has a fulltime work and there are 92% who 

claim they have hobbies. Almost all the participants have answered that they are on FB every 

day or multiple times per day. Too look at the answers one by one a pattern was shown, that 

people´s age did not play a big role here. Regardless to age were the mass on FB. But do the 

people think they have time for Facebook? According to the survey do 29% think they put 

neither too much or too less time on FB, but 25% put in a 4 and 21% a 5, which men they think 

they put in way too much time. Another finding is that 20% are never on FB at work and 20% 

are on FB multiple times per day at work. Here have 36% put a 2, which means that more than 

50% are never or hardly never on FB at work. But are there a connection between time spent 

on FB and if the participants think they spent too much time on FB? Below you see a regression 

analysis which will show the Time spent on FB has any effect in this matter.  

 

 

 



 

 

 

Here is the dependent variable Spending more time on FB than you wish to do and the 

independent variable which effect the other one is How much time do you spend on FB/week. 

The R square is at 0,204 which means the coefficient of determination only explain 20 % of 

the residuals. The test do show a low ( 0.000) signification which means the test is reliable but 

we can draw the conclusion that time spent on FB are not a general factor which affect how 

much time you would like to spend on FB.   

 

 



Theory 

According to a case study by Muench, F, Hayes, M, Kuerbis, A & Shao, S. (2015) are the mean 

time spent on FB 31-45 minutes per day and a majority (80 %) were on FB at least 15 minutes 

per day. Their study indicates that there were no connection between time on FB and positive 

social relations, self-esteem or need to belong. Thought their findings show that troubling of 

controlling use and FB should be consider to have a connection. 

Facebook do improve people´s interpersonal skills but do other achievements suffer because of 

this? The case study by Tsai, H & Liu, S. (2015) indicates that student who conversed less with 

friends for social purposes often laid more time on academic achievements and therefore 

performed better in school. There were no correlation between a lot of time spending on FB 

and bad grades. It was rather the skill of managing time which were an important factor. Tsai, 

H & Liu, S. (2015) are suggest that more social interaction on FB used as a discussion platform 

for academic subjects could increase the grades. Lichy, J. (2012) indicates that different culture 

are using FB almost the same way and that FB also drive people closer regardless to country 

which help them with developing language and knowledge about the environment and world 

we live in.  

The findings of a case study on students by Kirschner, A, P & Karpinski, C, A. (2010) are that 

it might be different types of personalities who are using FB and who are nonusers.  It shows 

that nonusers were reporting more hours of paid work per week and FB users reporting more 

time spent on extracurricular activities. Are the conclusion that the nonuser’s simple does not 

have time for FB because they are too busy with academic achievements and work or are they 

not evaluate a social online network. Or is the FB users different in a fundamental way, a 

question that Kirschner, A, P & Karpinski, C, A. (2010) leave unanswered.  Another interesting 

finding by Kirschner, A, P & Karpinski, C, A. (2010) are that nonusers and users were spending 

almost the same amount of time on the internet per day.  

Time perspective (TP) is a fundamental dimension on how we classify time which emerged 

from cognitive processes and can be divided into five perspective: Past Positive, Past Negative, 

Present Hedonistic, Present Fatalistic, and Future (Zimbardo, G. P & Boyd, N. J. 1999). Future 

means that a person set goals to the future and look ahead, though they often miss to appreciate 

what they have in the present. The Past live on their memories and are often drifting back to 

what has gone by and past negative do only focus on negative memories. The Present are 

enjoying life at its present but have difficulties on setting future goals. Present hedonistic live 

in the now and believe the best regardless what has happened in the past. Present fatalistic do 

also live in the now but believe they have no impact in the future (Zimbardo, G. P & Boyd, N. 

J. 1999). Based on this model did Przepiorka, A & Blachnio, A. (2015) a case study which 

showed that people with Past negative and Present fatalistic were more vulnerable to internet 

and FB addiction. Another conclusion was that Past positive was correlated with intensity FB 

use, they are positive to the past and therefor more willing to keep in touch with old relation. 

As final they also implicate that an intensity FB use do put the user in higher risk for addiction.  

According to McAndrew, T, F & Jeong, S, H. (2012) do gender play a part here, their study 

shows that female are more on FB than men. It also showed that old people spend less time on 



FB, have fewer FB-friends and when they do use FB they are more likely to interact to 

individuals directly than younger people. Young people are more active on the public wall, 

where you can post comments and pictures in a feed and everyone can like or comment your 

post. A case study made by Lichy, J. (2012) agrees to that. According to Lichy, J. (2012) are 

the Y generation people who were born in 1975-1994. This generation did grow up in the 

technological evolution and the internet´s rampaging. Therefor are they more willing to learn 

and use internet. People older (generation X) are people who have been forced to adjust to the 

internet era and therefor are they not that eager to use it.  

FB are used every day by almost every one. James, S. (2011) is raising the problem with using 

FB and other social networking sites while at work. Obviously it takes time which the employee 

should be putting in his or her work and also employee can post sensitive information or write 

about their dissatisfaction. Such information can harm the company and also put the employee 

and the employer in a difficult positions.  

Analysis 

Almost all participants in our survey were on FB every day. This finding strengthens by the 

case study by Muench, F, Hayes, M, Kuerbis, A & Shao, S. (2015), in which 80 percent were 

on FB at least on time per day. People are using FB in a quiet extended way and put a lot of 

time in to it. But who are on FB? According to McAndrew, T, F & Jeong, S, H. (2012) are 

females more on FB than men. According to our findings of the survey were females also over 

represented on FB but also in the survey overall. Because of that, the conclusion can be made, 

but are there conclusions or biases? 68 percent of the participants were females, which can be 

a consequence of a non-representative sample size or are there an implication that there are 

more females on FB than men. A conclusion difficult to answer here and deeper research on 

this would be to prefer.  

Another point of view interesting to this case is age. In our survey were the mass on FB, both 

old and young. Though there were more young people participant than old which indicates 

that more young people are more active on FB. Also McAndrew, T, F & Jeong, S, H. (2012) 

findings shows that young people are more frequently on FB and more likely to comment or 

like other people´s posts. When older people are active they tend to interfere with friends 

directly instead of on the wall. Lichy, J. (2012) indicates that this is because older people are 

not born into this, they have been forced to adjust to internet and social networking sites. 

Lichy, J. (2012) mean that younger people (called generation Y) are born into the internet era 

and have been raised along with the technologies development, therefore are they more 

willing to interfere both with close friends and more superficial relationships.  

There are no correlation between bad grades and spending time on FB, according to Tsai, H & 

Liu, S. (2015) are there more a question on managing your time on FB. Students who 

conversed less for social reasons and more for school subjects tend to perform better in 

school, as well. Kirschner, A, P & Karpinski, C, A. (2010) are on the same track, their study 

did show that non-users and FB users often spent almost the same amount of time on the 

internet per day. This indicates that it is not a question on if you have time or not, rather than 

what you are value to spend time on. Kirschner, A, P & Karpinski, C, A. (2010) indicates that 

there are different types of personalities who are using FB and who are non-users. The non-



users did more often have paid work beside school, but the FB users were more often 

involved in extracurricular activities. Przepiorka, A & Blachnio, A. (2015) case study based 

on the time perspective by (Zimbardo, G. P & Boyd, N. J. 1999) shows that different people 

have different perspective on time and therefor are seeing their world differently. Their 

finding show that people who focus on bad memories or does not think they have any 

influence on the future are more likely to be addicted to FB. The people focusing on positive 

memories were often spending a lot of time on FB and also tend to stay connected with a lot 

of people, but did not tend to be addicted. As our survey showed were the coefficient of 

determination only 20 percent on the relation between time spent on FB and how much time 

the participant actually wanted to spend on FB. This strengthens that most people tend to be 

good on managing their time. But it also strengthens Zimbardo, G. P & Boyd, N. J. (1999) 

and Kirschner, A, P & Karpinski, C, A. (2010) findings, that personality and time perspective 

do have a big role here. 

Conclusion & Implications 

Who has time for FB and are we capable in managing our time by ourselves?  

In both the empirical study and the theoretical framework did the findings show that the 

majority did have time for FB. Almost all participants had both full time work and hobbies 

but still tended to be on FB multiple times per day. To draw a conclusion of gender is hard 

because it could have been a coincidence that more females answered than men and therefore 

demands that point of view a deeper study. Though we can see that old people are not as 

active as young people, which can be explained because young people are born into this 

internet era and the old do have to adjust to it. Another conclusion is that people´s habits and 

intensions on FB are a major factor in this. People using FB in social networking, discuss 

school subject and so on are as active as others but tend to perform better in school. This can 

be seen as managing your time very well. As the empirical data showed did only the 

coefficient of determination explain 20 percent on the relation between time spent on FB and 

how much time participants actually wanted to spend on FB. Which strengthens that people 

are capable of managing their time, but also that a part of the population are not. Personalities 

and different sights of time perspective should be taken into consideration and do play a big 

role here.  

 

Future studies 

This paper are focusing on if people have time for FB and there are a lot of future research 

which could be made on the subject. People do have time for FB but what are they doing on 

FB? Both active and carrier orientated people are on FB but they might do different things than 

people who tend to be happy were they are, for example not carrier oriented people. This 

demand a deeper research and knowledge. Also gender and age could be further discussed. 

Another important angle who came up during this paper is what kind of people and personalities 

are there? Are we seeing the world with different eyes? Do Zimbardo, G. P & Boyd, N. J. (1999) 

time horizon play a big part in our daily life and are some people better in managing their time 

than others or is it a thing we all can be taught is something to consider in future research.      
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