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Abstract 

The purpose with this paper is to bring forward several elements that makes a case study 

interesting and elements that makes it boring. This is important because the use of case 

studies in a higher level of education is very common. It is also sometimes an important 

aspect of a company’s advertising and is therefore important to be right and good written. 

To get a deeper understanding of the subject keywords like “case study”, “boring” and 

“interesting” is defined in the paper.  

It is typical for scientific papers to be written unnecessary long and with a lack of 

illustrations. This make the reader to lose interest and think of the text as boring. To really 

attract interest with a case study it is important to challenge the reader and take attentions 

from other researchers work. Even if there is elements for interesting and boring there 

will always be a personal aspect. What is interesting for you might not be it for me and 

so on.  
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Introduction 

When you start your education on the university it is not uncommon to meet with a case 

study. It often consist of an empirical inquiry of cases that are unique and address a 

problem or intervention of interest. A case study approach is common to use in a higher 

level of education  (Harland, 2014).  It has become an increasing theoretical orientation 

among case study researchers and the case is now more a vehicle for supporting broader 

theoretical generalizations. There are plenty of typologies of case studies for example, 

interpretive, hypothesis-generating and so on (Levy, 2008). So what makes a case study 

boring and what makes it interesting?  

If you are a low-knowledge reader you can find a new text intelligible and boring. The 

opposite, high- knowledge reader, can find a text redundant and therefore lose interest 

(Salmerón, Kinstch & Caãs, 2006). Scientist spend months of collecting data, calculate 

and analyse their topic. When spending so much time on something you want the outcome 

and the writing phase to be fun and interesting. Unfortunately the result often comes out 

boring and the writing phase become tiresome for the researcher (Sand-Jensen, 2007).  

There must be some elements in a case studies and in text as general that makes some 

more boring and some more interesting than others. Case studies are more often used in 

education and to develop critical thinking they are therefore important to be interesting 

for the reader (Tellis, 1997). The case study as a research method is also important to 

achieve real understanding in thinking/doing process. Case studies focusing on multiple 

interviews over several weeks with the participant to really understand this process 

(Woodside, 2010). According to Susam-Sarajeva (2009) case studies are the most 

common research method taken up by student, especially at the doctoral level. This is 

partly because of the strong influence of descriptive translation studies that encourage 

researcher to dive into real-life situations.  

The purpose of this report is to understand what makes a case study worth reading and 

what makes it boring. Key elements for boring and interesting will be defined to further 

understand the fundamentals in a cases study. But to understand the elements must first 

the concept case study be defined and explained in further detail. 

 

Definition: Case Study 

What is a case study and what differ it from other styles of research methods? A case 

study might mean different things. Gerring (2004) believes that researchers refer work as 

a case study different, he gave following examples “(a) a small qualitative study, (b) that 

the research is clinical, participant-pbservation, or otherwise “in the field. (c) That the 

research is charactized by process tracing. (4) That the research investigates the 

properties of a single case. (e) That the research investigates a single phenomenon, 

instance or example” (s.342).   
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The definition above is quite hard to take in and to understand, Gerring (2004) therefore 

suggest a simpler definition. He defines the case study as an intensive study of one unit 

with the purpose to understand a large range of similar units.  

There are as mentioned many kind of definitions, another researcher defines case study 

as: (a) a contemporary phenomenon in its real-life context, especially when (b) the 

boundaries between phenomenon and context are not clearly evident (Yin, 1981).  

The case study is broad used in the scientific world, it survives in the social science, 

natural sciences and humanities. For example it is used in natural science when it comes 

to medicine. Of course the case study is more used in some fields than others but it is still 

broad. The case study methodology goes way back in time but now days the literature of 

methods is so plenteous and various that it describes the definitions, which may lead to 

success as well as failure for the writer (Collin, Gerring & Mahoney, 2016).   

It is argued among researchers that the case study not is a complete research method. 

Claims like, “you cannot generalize from a single case”, “the case study gives to much 

room for the researchers own opinion” and “the case study is well suited for pilot studies 

but not for a complete research programme". According to Flyvbjerg (2006) the case 

study still is a strong, necessary and important method, that when compared to other 

methods hold up well in the science research methodology.  A case study research is 

appropriate for “how” and “why” questions because it deals with links that need to be 

detected over time. The definitions that Dagsputa (2015) uses in his article is defined as 

follow: “an empirical inquiry that investigates a contemporary phenomenon within its 

real-life context, especially when the boundaries between phenomenon and context are 

not clearly evident” (s.151). This definition make a case study relevant when there is a 

complex phenomenon, if the existing knowledge is sufficient to allow the posing of cause 

and effect questions, when a deep investigation needs to be done and when a phenomenon 

not can be studied outside the context that it is in (Dagsputa, 2015).  

When doing case study research the case that is being studied might be an individual, 

cooperation, event or a specific topic (Rolls, 2010).  

 

Definition boring: 

When something is boring it can be defined as something that makes the receiver have a 

low engagement to the task (Horrey, Lesch, Garabet, Simmons & Makala, 2017). 

Boredom is experienced in the absence of stimulation, and something that is boring means 

unnecessary and that it is repeated without leading to anything. Boring can also mean that 

something that cannot bring any joy or interest due to monotony and long seclusion 

(Svendsen, 2003). Things that experienced as time consuming is often also experienced 

as boring when there is no value in the task (Sucksdorff & Strandén, 2010).  

By psychologists, boredom can be understood as an unpleasant, transient affective state. 

The individual in this state feels a lack of interest and has a hard time to concentrating on 

the current task or activity. By another profession, sociologists, it can be expresses as: 
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when meaning is absent, boredom arises and leads the individual towards the construction 

of meaning. Boredom can happen to anyone and it does not matter if you are a scientist, 

CEO or a powerless labourer (Krustermans & Ringmar, 2011).   

 

Definition Interest:  

Interest is a feeling that makes us focus our attention on an object, event or process. It can 

also be described as something that brings forth quriosity and sometimes surprise (Silvia, 

2006). Interest has components that are associated with orientation, activation, 

concentration and approach-oriented action. The emotion interest has functions to 

motivate exploration and learning and help people to develop knowledge, experience and 

skills (Silvia, 2008). When people is interested it makes them focus longer on a task, reed 

more deeply in the text and also remember what they read (Silvia 2006).   

The problem to make something more interesting has according to Silvia (2008) two 

components. The first is that a thing can interest one human but might not interest another. 

We differ in whether to find something interesting. The second thing is that the same 

person can differ in its interest over time. 

Newer studies has found a connection between appraisal and interest, the research mean 

that appraisal is what cause interest. The study found that new, complex and unexpected 

events cause interest. It also implies that intelligible and new things are interesting and 

not unintelligible things (Silvia, 2008).  

 

Method 

The method for this article is a literature review. Scanning the internet for relevant and 

scientific articles. The databases that is used for this article is, Scopus, web of science and 

Summon. To get relevant information keyword have been used, example “Boring”, 

“Interesting”, “Case Study”, “Boring research”, “Interesting research”, “Boring Case 

studies” and “boredom”. The article is based on scientific articles, books and magazines. 

The method included to divided the different keyword and define them. When they have 

a definition they are explained deeper to get a deeper understanding.  

 

Literature review  

What is boring? 

There are countless of boring situations but according to Biceaga (2006) they all have a 

common denominator. An activity, task or text is boring when it has a hard time to 

engrossing us, when it fails to take us in. That something is perceived as boring can 

happen for loads of reasons. For example a person that have little knowledge about 

classical music might have a hard time to listen to Mozart and can experience his work 

as boring (Biceaga, 2006).  
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A writer of fiction writer knows that a conversation and intriguing intro makes the reader 

be concentrates and sharp from the beginning. If you does not have an interesting 

beginning there will be a risk that the reader get unfocused and bored. For a research 

report the title is the first thing that should be interesting and make the reader curious 

(Caulley, 2008). People read for different reasons but it is often because of curiosity. 

Curiosity arises when we have question about something, therefore the title of article or 

case should start with a question. If the question is hard to understand or difficult in its 

meaning it will not bring forward quriosity. The title needs to give the reader a clue what 

the text is about (Stewart, 1998). When people are faced with a boring task they use 

strategies to make it more interesting such as making the task more complex (Silvia, 

2008).  

In the past some people would run away just hearing the word case study. Case studies 

has often been mentioned as, dry, ordinary or just cheering on a company, product or 

solution. Case studies play a powerful role in some companies marketing strategy and are 

a tactic method they can use. The writing approach of case studies need to change so they 

are read more deeply and shared (Armitage, 2015, January 16).  

If an author really wants the reader to lose interest in the text straight away the best thing 

to do is to hide the idea and main findings in the end of the paper. The writer can also put 

the same emphasis on what is unimportant as what is important to really make the text 

boring. A common way to make the scientific paper boring is to make the article 

unreasonable long with details that is unnecessary. If the scientist also leave out 

illustrations and instead explains it in a thousand words the text is at risk to become 

boring. Unfortunately scientific papers suppress humour and make it dull instead (Sand-

Jensen, 2007).  

 

Interesting research: 

According to Gray & Wegner (2013) there are six guidelines to make a study or research 

report more interesting. First it is important to explain the phenomena. A good theory is 

of course important but does not matter if there is not a good phenomenon explained. The 

second thing is that it is important to be surprising. Who wants to read about something 

that is predictable and not that interesting. The third thing Gray & Wegner suggest is to 

search out for the unexamined and not be fixed in a science cluster. The fourth thing that 

the article implies is that impression matter, it is important to have a powerful beginning. 

The last two guidelines is about to have simple statistic, make it easy for the readers to 

understand and to have experiments with powerful participants experience to intrigue the 

reader.  

Alvesson and Sandberg (2013) define interesting research as something that attracts 

attention from other researchers work. If the research is interesting it will make the reader 

feel enthusiastic and challenge the granted assumptions that the readers has. It will push 

the audience to think in new ways and question our beliefs.   
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There are a lot of books and articles on different research methodology but the rarely 

mention how to construct a good research question. The absence of guidelines in how to 

generate a good idea make the research today less interesting and surprising. The research 

now days is focused on filling gaps in science. This unlikely challenge our ways of 

thinking, that interesting research should do (Okimoto, 2014).  

When it comes to the methodology of case studies the context and size of study does not 

need to be sufficient for a good case study. The important of a good case study is that it 

has a significance and exciting topic. It also needs to consider alternative perspective of 

the topic. The study needs to be engaging for the reader, it needs to be well written 

(Runeson, Host, Rainer & Regnell, 2012). 

The most interesting research is counter-intuitive because it is challenging established 

theories and science and create a “wow” feeling in the reader. For some reader interesting 

research also generates useable knowledge and stimulates new theories and work 

(Ramireza, Mukherjeeb, Vezzolic & Kramed (2015). Ramireza et al. (2015)   indicates 

that the gap spotting1 in research makes it difficult to ask sceptical and important 

questions that would have encourage new thinking in the matter.  

As a reader storytelling is what makes us interested and capture our attention. Case studies 

needs to be the same as storytelling to not be boring. The case study is all about the reader 

that sometimes also might be the customer. Put yourself in the reader’s position and ask 

yourself what you would like to read. If the case study includes more visual pieces it can 

potentially be easier to recall the message in the study. Be honest, generic quotes and 

statements are just uninteresting. Use real numbers and statistics (Armitage, 2015, 16 

January). The majority of case studies about a company or product lack vision and 

prioritize wrong things like, the client names or self-congratulation. The writer often 

forget the reason of the case study and it therefore become less interesting. A great case 

study focus on the impact of the writer’s expertise (Butler, 2016, August 26).  According 

to Beverland & Lingreen (2010) readers need to get access to first hand raw data and get 

negative case examples being explained. They also implicates that it is important that the 

writer address the research quality of the case. The writer needs to at least try to provide 

enough information for the readers to judge the quality without reduce the quality of the 

story.  

According to Sand-Jensen (2007) there might be a shift to more interesting research 

papers even if it is still the traditional way of writing that is the strongest. Some papers in 

the latter years has been more humoristic and personal. They have the advantage that they 

can treat important aspects in the scientific activity in the field between science, politics 

culture and ethics.  

 

                                                           
1 Gap spotting is when the researcher reviews existing literature to spot gaps in the literature (Sandberg 
& Alvesson, 2011). An area that needs further theoretical and empirical study (Tadajewski & Hewer, 
2011).  



A. Stenberg 
 

Analysis 

According to Gerring (2004) the definition of a case study is an intense study of a small 

unit to understand a large range of likewise units. Despite the discussion about if the case 

study is a research method or not, this article emanated from Flyvjberg (2006) that sees 

the case study as a strong research method when compared to others. And is useful when 

answering “How” and “why” questions. One element that makes something boring and 

is a common element rather it is an article or an activity is when something fails to take 

us in. The task that we are doing needs to catch our interest and be intriguing (Biceaga, 

2006).Two element that is specific for research and articles and makes something 

interesting that is mentioned both of Cauelly (2008), Grey & Wegner (2013) and Stewart 

(1998) is an interesting title and a beginning that makes us curious. Another element for 

boring that is typical for case studies is that they “chair too much on the company”, the 

case study becomes more advertised and not realistic (Armitage, 2015, January 16).  

Something that makes texts interesting for the reader is to be surprising as mentioned by 

Gray & Wegner (2013). Something that research often fails to do that is essential to make 

articles and other research methods interesting is to challenge our assumptions and our 

ways of thinking. This is mentioned both of Okimoto (2014) and Alvesson & Sandberg 

(2013). It also need to be engaging and create some kind of wow feeling to not be boring 

for the reader and instead create an interest for the text (Runeson, Host, Rainer & Regnell, 

2012) (Ramireza et al. 2015). A element that sometimes show in case studies and make 

it boring or less interesting is that the researcher forget about the purpose and reason with 

the case study (Butler, 2016, August 26). Beverland & Lindgreen (2010) also implicates 

that an element that is relevant for making something interesting is the quality of the 

report and the statistic that is used. The research reports also has the tendency to make 

articles that are too long and consist details that really are unnecessary. They often choose 

to exclude illustrations and instead write them down in word witch can make the reader 

tired and uninterested in continue reading (Sand-Jensen, 2007).  

Because of the relevance of the case study both in the academic world as an education 

method for students and a research method for the science but also in the business world 

when studying a specific company. It is important to make the case study more interesting 

and less boring (Tellis, 1997) (Susam-Sarajeva 2009).  

 

Conclusion 

There are different opinions on what is boring and what is interesting (Biceaga, 2006). 

Despite that some common element has appeared through this paper. Elements that make 

a scientific paper boring is when it fails to catch our interest and make us curious 

(Cauelley, 2008). That will say lack of curiosity is an element for boring. An element that 

also is common to make the text boring is when the introduction is bad written and does 

not intrigue the reader (Stewart, 1998). That the articles are unnecessary long and lack 

illustration is also something that makes them boring (Sand-Jensen, 2007). Specifically 

for case studies it is important to be realistic and not only bring forward the good things 
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about the company and angle it in favour for the company. This make the case boring for 

the reader (Armitage, 2015, January 16). Elements that make a case study or scientific 

paper interesting is when it has a powerful beginning and create a “wow” feeling in the 

reader (Gray & Wegner, 2013). To make an interesting text an important element is to 

challenge our granted assumptions and push the reader to think in new ways (Alvesson 

& Sandberg, 2013). Another element that points to make the case boring is when the 

writer forget about the purpose with the study and mention unnecessary things (Butler, 

2016, August 26). An element that is typical for boring when used in the opposite way 

can become an element for interesting. The use of visual pieces make something 

interesting but the lack of it makes something boring (Armitage, 2015, 16 January). But 

in the end something that make one man bored can make another interested (Biceaga, 

2006). It is therefore hard to define real and clear elements that works in all contexts.  

 

Implication 

The results of this literature review can help future writers of scientific papers to identify 

aspects and elements that can make their paper more interesting. It might also help the 

writer to avoid the elements that make the case study boring and therefore attract more 

readers.  

 

Future Studies 

For future studies it might be interesting to dig deeper in to why researchers write in the 

way they do. And why the standards in writing scientific papers looks like they do.  
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